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There's a 65. on Mother's 


Day so it's fitting that we devote this 
space to some of the Sassy staff's 
strange tales. 

This first one's poignant. West Coast 
Beauty Editor Betsy recently took a 
weekend spa trip with her ma (read 
about our mother/daughter spa deals 
in this month's *Style News") and had 
a "moment." Betsy explains, “I was sit- 
ting in our hotel room looking at my 
mother's hands and for a second 
thought I was looking at my own 
hands. My next thought was `Гтп real- 
ly starting to look like my mother" At 
that exact moment, my mother, who 
was looking at herself in the mirror, 
turned to me and said, `1 can't believe 
how much I've turned into my moth- 
er.' It was eerie." 

Most mothers seem to have perennial 
psychic abilities—they know exactly 
what's going wrong in our lives, and 
when. Bet you can't even count the 
number of times you've received an 
unexpected phone call from your 
mother during a time of need.... It’s 
like there's an eternal 
invisible umbilical cord. 
The umbilical cord 
metaphor applies to 
intern Pam's strange 
mother tale—literally. 
Pam tells us: *My mom 
and I were driving some- 
where recently and 1 
started humming this 
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tune that came out of nowhere. My 
mom gave me a weird look and asked 
where Га heard the tune. I told her I 
didn't know...it just kind of came to 
me. Then she said, "That's the nursery 
rhyme I used to sing when I was preg- 
nant with you. I haven't heard it 
since." Goosebumps City. 

Editorial Assistant Brooke's mother's 
premonitions actually saved Brooke 
from potential disaster. It was right 
before the verdict for the infamous 
Rodney King police brutality case in 
Los Angeles. Brooke was going to the 
University of Southern California, 
boarding on campus. Her mother 
called, urging Brooke to get out of Los 
Angeles...she said she had a bad feel- 
ing. "I thought my mom was overre- 
acting, but I left anyway. I've learned 
to trust her instincts." Sure enough, 
the very next day, citywide rioting 
broke out. And, at the center of it all 
was Brooke's campus. 

Is it *mother knows best" or *my 
mother is an alien”? We don’t 
know...but we're sure they do. 


P.S.: One of the many things we've learned about 
the Sassy readers is that you are trés creative: 
artists, writers, poets, designers, architects-in- 
the-making. Soon Sassy will debut "Your Page,” a 
section to showcase your work. Mine the fields of 
your mind and send the fruits of your thoughts for 
publication consideration to: Your Page, Sassy 
magazine, 6420 Wilshire Blvd, 15th Floor, Los 
Angeles, CA 90048-5515. 


Executive Publisher: JAY N. COLE 

Publisher: IRA GAREY 

Group Operations Manager: KARLE DICKERSON 
Group Managing Editor: AMY DIAMOND 

Art Director: PATTI RATCHFORD 

Director of Photography: MELISSA O'BRIEN 
Designer: MICHAEL POWERS 

Fashion Director: CYNTHIA BELL 5 

West Coast Beauty Editor: BETSY HOYT STEPHENS 
Copy Editor: JULIA DAVIS 

Contributing Assistant Editor: KIM LOCKHART 
Editorial Assistant: H. BROOKE PRIMERO 
Fashion and Beauty Coordinator: 

MARGIE McNALLY 

Assistant to the Executive Publisher: 

KATHY COLBERT 

Assistant to the Publisher: SHERI ROSENBERG 
Advertising Coordinator: VALERIE BALDWIN 


EDITORIAL DIRECTOR: CATHERINE ETTLINGER 


ADVERTISING OFFICES: New York: 437 Madison Ave., 
New York, NY 10022. Phone: (212) 935-9150. 

Business Manager: WILLIAM MC CUSKER 

Eastern Advertising Manager: RUDOLPH JOHN SERPA 
Account Managers: AMY MCFADDEN, 

MARK ECKSTROM 

Mail Order Manager: PATRICIA BRADY GRISWOLD 
Promotional Marketing Group Sales Manager: 
CAROLINE WELLS 

Client Relations Manager: PATRICIA DAVIS 

Chicago: The Petersen Building, 815 N. LaSalle St., 
Chicago, IL 60610. Phone: (312) 649-0660. 

Midwest Manager: TERRI ALBERT 

Account Manager: LIZ DAY 

Midwest Marketing Coordinator: LISA GULAN 

Los Angeles: 6420 Wilshire Blvd., Los Angeles, CA 
90048-5515 Phone: (213) 782-2950. 

West Coast Manager: EMILY J. DAVIS 

SASSY is a Petersen Publication PETERSEN PUBLISHING 
CO., 6420 Wilshire Blvd. Los Angeles, CA 90048-5515. 
ROBERT E. PETERSEN, Chairman of the Board 
FREDERICK R. WAINGROW, President 

PETER F. CLANCEY, Sr. Vice President, Corporate 
Marketing & Sales 

JOHN DIANNA, Vice President, Executive Publisher 
LEE KELLEY, Vice President, Executive Publisher 
THOMAS J. SIATOS, Vice President, Executive 
Publisher 

PAUL TZIMOULIS, Vice President, Executive Publisher 
RICHARD P. LAGUE, Vice President, Executive Publisher 
PHILIP E. TRIMBACH, Vice President, Financial 
Administration 

JAMES J. KRENEK, Vice President, Manufacturing 
NIGEL P. HEATON, Vice President, Circulation 
Marketing Development 

LEO D. LAREW, Director, Human Resources 

BOB D'OLIVO, Director, Photography 

BRUCE ROBERT BURTON, Director of Advertising/ 
Petersen Magazine Network 

CAROL JOHNSON, Director, Advertising Operations 
DON MCGLATHERY, Director, Advertising Research 
GUSTAVO ALONZO, Director, National Newsstand 
Circulation 

RICHARD E. JOHNSON, Controller 

JOHN A. MAZEIKA, Director, Imaging Systems 
COPYRIGHT 1995 BY PETERSEN PUBLISHING COM- 
PANY. ALL RIGHTS RESERVED. 

PRINTED IN THE U.S.A. 


make your magazine even more enjoy- 
able. Please consider it. 
Briana Peterson, Mound, Minn. 


I just started reading Sassy, and I love 
it! Your magazine doesn't revolve 
around guys and sex. I’m going to sub- 
scribe to Sassy because it's different 
from the rest. Thanks for being you! 
Kristen Borreggine, Yorktown Hts., 
N.Y. 


Г met this really great guy on-line. 
After awhile, he asked me out. I said 
“yes,” and now I'm in love. There's 
only one problem: He's on the other 
side of the country with his mom. He 
goes to Nevada in the summer. 1 live 
in California. I can't decide if I 
should go deeper into the relation- 
ship or call it off. Please answer me 
before 1 go insane! 

Caylin, Castro Valley, Calif. 


Youre not the only person who's fallen 
in love on-line. Check out *Sassy Wired" 
this month апа read about other cyber- 
space relationships and how they turned 
out. Maybe it will help you decide. 


Could you please run the address for 
the White House again? I’m in desper- 
ate need of sharing my views with a 
person in a decision-making position. 
Thanks. 

An Avid Sassy Reader, Keller, Tex. 


Write to Bill, Hillary, Chelsea and Sochs 
at: The White House, 1600 Pennsylvania 
Ave., Washington, D.C. 20500 


Speak your mind...or 
just send a letter... 
whichever is easier. 


Write to us at: 


© 1994 MEM COMPANY INC, NORTHYALE, NJ 07647 


and nobody tells me when to he baby sof. 


health 


y Liz Neporent 


The Fat-Burning му 


watched Karen come into the 
gym every day for a month, 
park herself on a stationary bike 
and slowly pedal away for an hour 
or more. One day I asked her how her 
workouts were going. “I’m bored,” she 
sighed. "I've spent so much time on this 
bike I feel like I'm attached to it.” 

When I suggested she throw in some 
shorter, faster-paced workouts, she 
replied, “I want to lose weight so Im 
within my fat-burning zone.” 

Ah, the famous fat-burning zone. 
You're in it whenever you do a long, 
steady workout at a level that isn’t very 
difficult to maintain. This supposedly 
“burns up” maximum amounts of fat so 
the pounds and inches just melt away. 
Like Karen, many exercisers believe the 
fat-burning zone is sort of a magical solu- 
tion for weight reduction. 

But let’s take a closer look: During 
long, slow aerobic workouts, the theory 
goes, your body gets its fuel in the form of 
fat, derived from a substance in your 
bloodstream scientists call free fatty acids. 
When you push yourself to work at a 
faster pace, your body relies on a greater 
percentage of glycogen—your body’s 
largest carbohydrate reserve—for energy. 
Conclusion: Since lower-intensity exercise 
uses more fat, it’s the best way to burn off 
body fat. Not necessarily. 

WORKOUT BY NUMBERS 

While it’s true that you rely on a greater 
percentage of fat during lower-intensity 
exercise, you burn a certain percentage of 
all fuels at all intensities. Though the pro- 
portion of calories you burn from fat is 
relatively small when you're working 
harder, the total number of calories you 
burn from fat is higher. 

For example: Say you walk for 30 
minutes at a speed that isn’t very taxing 
and cover 1.5 miles. If you weigh 135 
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pounds, you'll burn 106 
calories and about 80 per- 
cent (or 84 calories) will 
come from fat. Now let’s 
say you run for half an 
hour and cover double the 
distance, you'll burn 
approximately 330 calo- 
ries. Even if only 50 per- 
cent of these calories is 
derived from fat, that’s a 
total of 170 fat calories. 

Still not convinced that 
the fat-burning zone is a 
myth? Consider this study 
done at the University of 
Wisconsin at Madison: 
Researchers studied two 
groups of overweight 
women. One group cycled 
at a low intensity for 50 
minutes per session, while 
the other group cycled at a 
high intensity for 25 min- 
utes per session. Both 
groups burned roughly the 
same amount of calories and, at the end of 
the eight-week study, all subjects lost the 
same amount of fat and weight—regard- 
less of the intensity of the workout. 

This study illustrates that the type of 
fuel you use for energy during your work- 
out is of little importance. Simply put: A 
calorie is a calorie. And how you choose 
to burn the little suckers will not affect 
your ultimate fat and weight loss. 

In fact, according to the American 
College of Sports Medicine, if your goal is 
to drop unwanted pounds, your best bet 
is to combine a sensible, low-fat eating 
plan with at least three, 300-calorie-burn- 
ing workouts each week. 

Recent studies suggest that this 300- 
calorie threshold is the point where the 
body begins to shed body fat. To make 


A calorie is a 
calorie. How 

you choose to 
burn the 
suckers won't 
affect fat and то PUSH oR NOT TO PUSH 
weight loss. 


Q 


every calorie count, it seems consis- 
tency is the key: You're much bet- 
ter off doing three, 300-calorie- 
burning workouts a week than one, 
900-calorie-burning marathon. 


Pushing yourself a little harder 
allows you to cut down on your workout 
time because you'll reach that 300-calorie 
threshold faster. And, as the Wisconsin 
study showed, you'll boost your cardio- 
vascular (aerobic) fitness considerably— 
the high-intensity group had a significant- 
ly greater increase in heart and lung 
power than the low-intensity group. 

Of course, high-intensity training isn't 
for everyone. If you're a beginner, stick 
with slow, easy workouts for six to eight 
weeks before attempting an all-out session. 

However, in terms of burning fat, 
whether you choose the fast or slow lane 
doesn't make much difference. No matter 
how intense or long your workout is, it's 
the total caloric expenditure that counts 
as long as you burn at least 300 calories 
per workout. 
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IN FOUR YEARS, 
YOU WON T RECOGNIZE YOURSELF. 


Sarah Morris 


intérest in photography 


specialized schooling 
England /Germa 
` communications traini 


military journalist 


The woman you see in the 
mirror four years from now 
depends a lot on what the girl 
reading this ad does today. 
This year, over 23,000 ambi- 
tious young women, like Sarah 
Morrison, will find the encour- 
agement, opportunities, train- 
ing and experience they need 
in the U.S. Armed Forces. 

Smart move. Because the 
military is opening more jobs 
to women, in more fields than 
ever before. Now you may be 
eligible for one of the new posi- 
tions in aviation, or serve at 


sea aboard a carrier or cruiser. 

Over 50,000 new jobs have 
opened to women in the last 
year alone. Every one offers 
you training and travel bene- 
fits, career skills and education 
opportunities—including the 
Montgomery G.I. Bill, which can 
help you put aside over $14,000 
for college, up to $30,000 in 
select career areas. 

In the next four years, Sarah 
Morrison will serve her country 


in England and Germany, build- 


ing her interest in photography 
into a challenging career in 


journalism. What will you be 
doing? 

With over 200 job special- 
ties to choose from, chances 
are the Armed Forces can help 
you get where you want to go. 

See your local recruiter, or 
call 1-800-893-І.Е АП for more 
information. Take a look at all 
you can do for yourself and 
your country. And get a glimpse 
of yourself four years from 
now. You'll like what you see. 


Make It Happen. 
Us о. АВМЕР Forces 
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y Judie Lewellen 


Fating 


ou're jazzed! It's only Day Five 
of your diet, and you've already 
lost two pounds—just eight more 
to go. Then a friend calls and says, 
"Do you remember Mrs. Simon, our 
high-school adviser? We're taking her 
to dinner. Do you want to go?" 

Of course. But can you eat out 
without saying hello again to those 
two lost pounds? Yes—if you'll take 
advice from nutrition experts who 
know how you can eat out without 
doing your diet in. 

Frankly, some restaurants invite 
diet disasters. For instance, you won't 
find an easy way to skim calories— 
especially those from fat—at a typical 
fish and chips joint. You'd have to 
remove all the breading from the fish, 
say "No" to the fries and fill up on 
coffee or sugar-free drinks. 

And you may want to avoid those , 
cafeteria-style restaurants with their steam 
tables brimming with meatballs in brown gravy, 
macaroni and cheese, and chicken dipped in 
batter and fried to soggy perfection. 

Still, even at a self-serve restaurant you'll be 
OK if you zero in on the salad bar and follow 
these tips: Avoid those crocks of creamy or 
oily dressings and the mountains of fried crou- 
tons that lie in waiting at the end of the table. 

Gayle Shockey Hoxner, M.P.H., R.D., a 
Southern California-based nutritionist, suggests 
you also should “steer clear of the ready-made 
salads—the potato, the pasta, the coleslaw, the 
carrot and raisin—all of which contain hefty dis- 
guises [of fat].” Instead, build your salad from 
the fresh vegetables—and have a 
serving of nonfat frozen yogurt or a piece of 
fresh fruit for dessert. 


Remember this as you sit 
down to a romantic Italian din- 
ner: The key to eating healthful 
Italian food is to go heavy on the 
pasta and light on the sauces— 
especially cheesy, buttery, meaty 
and oily ones. 

When CSPI looked at Italian 
food, it discovered “the worst 
dish” it had ever tested. On 
menus it’s called fettuccine alfre- 
do, but CSPI calls it “a heart 
attack plate.” A typical portion 
contains 1,500 calories and an 
incredible 97 
grams of fat. 
That's 22 tea- 
spoons of butter, 
or about an 
entire stick—an 
entire quarter of 
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a pound! 

You'd also be wise to pass on 
eggplant parmigiana and lasagna, 
too. Those eggplant slices are 
fried before they're covered with 
tomato sauce and cheese, and 
have about the same amount of 
fat as five egg rolls. Most lasagna 
servings contain as much fat as 
two Big Macs. 

So what's the skinny on cut- 
ting fat, Italian style? Eat like 
they do in southern Italy—most- 
ly pasta, beans, bread (not but- 
tery garlic toast), veggies, fruit 
and modest amounts of olive oil. 
Have spaghetti with marinara 
sauce, cappellini with fresh 
tomatoes and basil, linguine with 
red clam sauce or pesto. And 
beware of the antipasto with its 
excessive amounts of oil, cheese 
and cold cuts; order minestrone 
Soup or a salad instead. 
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MEXICAN fat city 
їп a big way! 

Most popular Mexican restau- 
rant meals are extraordinarily 
high in fat and sodium, accord- 
ing to CSPI nutritionist Jayne 
Hurley. “And that’s not the 
worst of it,” she says. “Unlike 
Chinese and Italian restaurants 
where it’s easy to get a low-calo- 
rie meal by ordering wisely, in 
Mexican restaurants even the 
careful consumer is going to 
have a hard time avoiding excess 
fat and salt.” 

So what does CSPI suggest 
you order the next time you're at 
a Mexican restaurant? 

The only Mexican entrée CSPI 
tested that got less than 30 per- 
cent of its calories from fat (the 
government's recommended 
level) was the chicken fajitas, 
ordered without side dishes such 
as beans, sour cream or (yum...) 


alfredo," says Hurley, who puts it 
into depressingly familiar terms. 
“It’s like eating a whole stick of 
butter.” 

CSPI’s study also showed: 
An order of beef and cheese 
nachos has as much fat as 10 
glazed donuts. And refried 
beans? They are almost always 
loaded with fat, lard, cheese or 
even bacon. 

And don’t let that diet buzz- 
word “salad” on a Mexican 
restaurant’s menu fool you, 
warns Hoxner. “Those tostada 
and taco salads are fat monsters.” 
No wonder. Consider how these 
salads are constructed: The tor- 
tilla base is fried, the beans are 
usually loaded with fat, the 
chicken sometimes comes with 
its skin and then the top of the 
dish is smothered with sour 
cream and guacamole. 

How to seek out a “perfect” 
Mexican restaurant? Look for 
one that grills instead of fries, 
uses fat-free beans, low- or non- 
fat sour cream, and uses little or 
no salt at all. 


guacamole. 

Stay away from the chile rel- 
lenos and the beef chimichangas. 
“A chile relleno platter is the 
Mexican equivalent of fettuccine 


CHINESE there’s some hope here, girls! 


Compared to Mexican and Italian restaurants, you'll have an easier time pro- 
tecting your diet eating Chinese. But don’t let your guard down. American-style 
Chinese food is far fattier than if you were eating in China. Chinese focus mainly 
on rice and vegetables, while Chinese-American cuisine is heavy on meat and 
chicken and light on vegetables. 

An order of kung pao chicken contains almost as much fat as four Quarter- 
Pounders; one serving of moo shu pork has more than twice the cholesterol of two 
Egg McMuffins, according to CSPI test results. Sweet-and-sour pork is also to be 
avoided. Although it's generally the only menu item that isn't laden with salt, it's 
extremely high in fat and contains tons of sugar. 

To make Chinese-American restaurant food less deadly: Add rice and lots of 
vegetables. For example, if you crave the spiciness of kung pao chicken, order it, 
then add one cup of rice to every cup of kung pao and divide the order into two. 
Share with your friends or take the remaining portion home. 

Another tip: Add a side order of steamed veggies to your chicken chow mein, 
then eat half and share or take home the additional portion. 

You can even improve on stir-fried vegetables by asking the waiter to steam or 
braise the meal in broth. 

Or do the “fork lift,” as CSPI’s people suggest. Lift food from your entrée out of 
its sauce and onto your rice, then eat from your rice bowl. Will you look weird? 
No way—this is how the Chinese eat! 


SEAFOOD at last 
you re safe 

Head for a seafood restaurant if you 
want a wide selection of diet-conscious 
choices. Here you can eat almost any- 
thing—as long as it's baked, broiled, 
grilled, steamed or blackened. 

Fish is naturally low in calories, 
according to Janis Harsila, R.D., and 
Evie Hansen, authors of Light-Hearted 
Seafood. For instance, 3.5 ounces of 
cod, flounder, lingcod, orange roughy, 
snapper, ocean perch, sole, sea bass, 
haddock and halibut contain less than 
100 calories (and less than 2.5 percent 
fat). Even their higher-fat cousins— 
rainbow trout, Chinook salmon, pom- 
pano, shark and bluefish—weigh in at 
no more than 195 calories for exactly 
the same portion. 

And shellfish is just as diet-safe as 
fish with no shell. Baked, broiled, 
grilled, steamed or blackened, whether 
lobster, shrimp, crab, scallops, clams or 
oysters, each 3.5-ounce serving con- 
tains less than 100 calories. 

What not to eat at a seafood restau- 
rant? Anything fried. A quarter-pound 
serving of steamed clams contains 
about 170 calories; the same amount of 
fried clams measures in at 425 calories. 
Do you really want or need those extra 
255 calories? We say no way! 

And a fried-seafood combo platter— 
which includes the typical four table- 
spoons of tartar sauce, French fries, 
coleslaw and two biscuits with two pats 
of butter—is almost as crammed with 
fat as the notorious fettuccine alfredo. 

At a seafood restaurant, a savvy 
dieter can design her own great meal 
such as this: broiled sea bass, a baked 
potato with a tablespoon of sour cream 
(hold the butter), a green salad with 
reduced-fat dressing (hold the 
coleslaw) and two dinner rolls with a 
half pat of butter each. 

Happy dining!...No beached 
whales here. 
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on the road 


swore ГЧ never, ever, go back 
to Club Med. 

During my junior year in 
college 1 went abroad to Paris, naively 
choosing to recuperate at a Club Med in 
Tunisia after an unanticipated appendec- 
tomy. Here I was barely able to move, 
while my friend went wind surfing, won 
tennis trophies and took part in the silly 
evening shows. She did drag me to 
horseback riding, only I don't ride. So 1 
was stuck riding shotgun with someone 
who looked like Frankenstein, while she 
galloped off into the sunset with a 
European version of Brad Pitt. The top- 
per: I returned to Paris with a horrid case 
of sun poisoning while she extended her 
stay and fell in love with a wind 
surfer/demigod. 

5o, when my parents recently offered 
me a free trip to Club Med, I laughed out 
loud and said, *No way!" But then I real- 
ized’ it was a chance to make up for that 
trip from hell. I vowed to take advantage 
of the all-inclusive sports—water skiing, 
tennis, wind surfing and scuba diving. 1 
promised myself 1 would work on losing 
those extra 10 pounds, become a jock 
and return home a tanned goddess. 
Maybe my expectations were a bit unre- 
alistic, but who cares? 

DAY ONE: THE ARRIVAL 

The descent into the undeveloped 
Caribbean island of Turks and Caicos is 
promising. From the air, it reminds me 
of a pristine Fire Island off Long Island, 
flat and barren with extravagant beaches. 
The club's nickname, “Turkoise,” makes 
perfect sense after viewing the rich hues 
of the surrounding waters. 

As my group approaches the club's 
gate, I hear someone shout “Arrival!” and 
a swarm of GOs (gentil organisateurs, 
Club Med's equivalent of camp coun- 
selors) appear, clapping us on and 
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singing something in that 
incomprehensible hybrid of 
French, Spanish and 


English—the unofficial lan- My mission: 


guage of Club Med. They 


hand us each a fruit juice to lose 10 
cocktail, and tell us to move ounds and 
ecome a 
Med time, you can stay up anned- 
dancing until 4 a.m. and still goddess 

have plenty of daylight sun- Jock. 3 all in 


our watches up an hour—‘“to 
maximize daylight.” [On Club 


bathing hours.] 


Walking into the main one week! 


area of the sprawling resort—where the 
angular pool, lively bar, late-night disco 
and main eatery all collide—I am struck 
by the colorful scenery: babes in see- 
through wraps covering Baywatch bodies, 
and a surplus of Fabio wannabes in vari- 
ous sizes and shapes. I suddenly feel fat 
and—this is weird—glamorous at the 
same time. 

We shuffle along to an orientation 
meeting to review the club's rules, which 
are primarily *Don't worry, be happy" 
and no cash allowed. (Guests are given 
red, green and yellow tickets instead.) 

Finally, we are ready to Club Мей... 
DAY TWO: SPORTS HEAVEN 
This morning, I am prepared to become 
body beautiful. The daily power walk 
begins at 10:15 a.m.—a much more rea- 
sonable hour than the morning romps at 
spas that usually get started about the 
same time I’m hitting my first precious 
REM cycle. Unfortunately, І am the only 
guest (gentil membre or GM in clubspeak) 
to show up so there is no one to hide 
behind. Diego, a wiry Spaniard (who, 1 
am convinced, produces a natural form 
of amphetamine) leads the way with 
Michelle, a recent GO initiate from 
Canada. 1 ask her why she wanted to 
work at Club Med. *Have you ever spent 


a winter in Montreal?" she 
answers. 

The 30-minute walk is 
extremely fast, half on the 
road and half on the 
beach. By the time we 
make it back (I panting, 
they refreshed), the club is 
hopping. I join a group for 
water aerobics led by a 
superb-looking GO with 
dark, Italian looks named (what else?) 
Mario. Water aerobics consists of jump- 
ing around in the water and doing non- 
stop arm exercises. I find out quickly 
that it sounds easy, but isn’t. The Club 
Med “cool down” is unlike any other: 
We form a circle and massage the person 
to our right. Neck, shoulders, back. I’m 
about to have an out-of-body experience 
because I’m so relaxed when suddenly, 
Mario throws out this directive: thighs. 
“Don’t even think about it,” І am about 
to tell the guy behind me—until I see 
him, that is. His name is Francois, and 
he is the proverbial tall, dark and hand- 
some Frenchman—complete with the 
lethal smile. (And, I might add, a great 
touch.) I'm definitely getting into the 
Club Med spirit! 

DAY THREE: INSTANT FRIENDSHIP 

I wake up too late for the power walk, 
but Robin and Randi (two perky Club 
Med repeat offenders on their fifth trip) 
invite me to join them. Instant compan- 
ions are one of the benefits of Club Med, 
so traveling alone is really quite easy. 
After our walk, 1 decide to take a stab at 
water skiing. 

Now it’s been awhile since I last 
skied, but I recall being fairly good. 1 am 
completely psyched—I envision myself 


skimming the surface of the water with 
grace and speed, leaving the other GMs 
in awe. І wait my turn, and then jump 
into the water with flourish. When the 
boat comes around, | grab the rope 
expertly, with my arms stretched out in 
front of me like a pro, and...'m down. I 
come up sputtering. The driver circles 
around again and shouts his advice: 
“Don’t try to stand up, let the boat pull 
you up.” I give him the thumbs up and 
notice some GMs watching, not exactly 
in awe. This time, I make it about a third 
of the way up. By my third attempt, the 
ability to ski has become a quest. I try 
again. And again. And again. Finally 1 
quit for the day because my arms hurt so 
much I can barely hold on to the rope. 

Normally after water skiing for the 
first time, your muscles get sore a few 
hours later. Mine start throbbing imme- 
diately. I'm feeling so bruised 1 decide 
there is only one thing to do: drink a 
pina colada. (After all, this is a medical 
situation.) After two of them, 1 promise 
myself that ТЇЇ water ski by the end of 
the week. xj 
DAY FOUR: MORE PINA COLADAS 
Hangover time! I feel a little guilty this 
morning (not to mention achy) after 
overindulging last night, so I vow to 
whip myself into shape all day. Well, 
almost all day. 

Eggs, muffin and fresh fruit sustain 
me through low-impact aerobics. Classes 
at Club Med are as good as the GO lead- 
ing them and 1 am lucky to have Lisa, a 
blond Floridian who is full of energy and 
enthusiasm. The class lasts just half an 
hour, but by the end we are all drenched 
in sweat. I take a beach break, then 
attempt the beginner's step aerobics 
class. Ive never tried step before, so Tm 
a little worried about falling on my face. 
Thankfully, the moves in the beginning 
class are easy to follow and fast enough 
to fend off boredom. 

The advanced class is another story. 
Halfway through it I decide to sit in back 
and watch in wonder while everyone 
steps around to the beat of the music. 
When it’s over, GO Lisa promises me 


Things 

happen 

fast here: 
that by the end of the romance, 
week ТЇЇ be able to fol- sunbum 
along—yeah, and—if 


low 


rightI—a thought ‘you re not 


later contemplate over 


a round of е careful— 


piña coladas at the bar. wej ght 
DAY FIVE: DISCO! gain, 


As I wake up, 1 realize 
that every muscle (including some I 
never knew existed) aches. I decide that 
1 (obviously) worked out a little too 
much yesterday, and that today should 
be a day of rest. 

I try to sign up for a massage, and I'm 
crushed to discover that one masseuse 
accommodates all of the club's guests 
(up to 650 people). The next available 
massage isn't until Saturday—and it's 
only Tuesday! Instead of moping 
around, 1 sit in a bungalow on the beach 
and read Carl Hiaasen’s Strip Tease. 1 feel 
a little restless, and I catch up with some 
people Туе met at the bar. We have din- 
ner at the club’s third restaurant, 
Pizzeria, which features an elaborate 
antipasto bar and thin-crusted pizzas of 
every combination. Over an unlimited 
supply of wine, we swap stories about 
the latest Club Med intrigues. (Things 
definitely happen fast here: romance, 
sunburns and—if you're not careful— 
weight gain.) 

After dinner, we make our way over to 
the dance party on the beach, which 
doesn't get going until around midnight. 
Though 1 monitor my alcohol intake (no 
more hangovers for me, thankyouvery- 
much), there is no way to boogie to the 
local band’s reggae rendition without a 
few brews. Im a dancing queen for sever- 
al hours, though 1 stop long enough to 
ditch a dweeb who croons like he thinks 
he’s in a music video. (Dancing is the noc- 
turnal Club Med activity, which explains 
how everyone stays so thin here.) 

DAY SIX: BUFFET BONANZA 

I jump out of bed at 8 a.m. and to my 
amazement, 1 feel great. I don’t miss a 
single part of my self-imposed spa morn- 
ing, which consists of 9:30 stretch, 10:15 
low-impact aerobics and a round at the 


gym. Going to the gym here is a little 
like having a flashback to 1984, the 
year the club opened: The weight 
room looks as if it hasn’t been updated 
since then. There are no stair-climbers, 
treadmills or rowing machines. Still, 
the weight machines and free weights 
keep me occupied until lunch. 

I'm discovering that deprivation is 
not exactly a word in Club Med's reper- 
toire. Meals here are a dazzling display of 
indulgence, with a buffet that comes 
close to a religious experience. For the 
disciplined, there are plenty of healthful 
alternatives such as an assortment of 
sliced fresh fruit, and a smorgasbord of 
salad items and steamed fare. "They have 
just the kind of food we love to eat," 
Randi and Robin tell me. 

Fortunately for my thighs, 1 stumble 

upon the Club Med spa diet after just a 
few meals here. It works like this: As Tm 
about to go for thirds or pile on the 
desserts, 1 just look over at one of the 
perfect GOs. They will probably be nib- 
bling on two leaves of lettuce and one 
steamed carrot. Amazingly, my appetite 
vanishes. (Club Med's fabulous-looking 
employees who are there to be, well, fab- 
ulous, are the personification of "life as it 
should be.") 
DAY SEVEN: CAN | STAY FOREVER? 
More of the same: food, sun, sand, aero- 
bics. I аш spared the potentially mortify- 
ing experience of water skiing today 
because the water is too choppy. Instead, 
1 repeat my spa program, adding volley- 
ball and swimming laps to my schedule. 

I realize somewhere along the way 
that even though I am sore from the 
marathon of activity, | am completely 
relaxed. Im having fantasies about stay- 
ing here forever, which can't be good. 
(How much fun can one person take, 
after all?) Im not the goddess I swore I'd 
be, but I am slightly bronzed and my 
amorphous body is at least starting to 
get definition. Of course, I’m worried 
that I indulged too much in the choco- 
late bread with triple cream cheese, but 
I figure I can always diet when I return 
to reality. 
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y Betsy Hoyt Stephens 


For those of you who have 
been losing sleep over what to 
do for Mom on Mother's Day, MORE SPA 
here's one thought: Go with her SAVERS: 
to a spa! Many spas have The La Casa 
Super bargains in honor of this Day Spa in 
very holiday and offer all their New York City, 
goodies at reduced rates. We 212-673- 

; ap found that the Palms at Palm CASA; Aveda's 
Springs, a great California spa (619-325-1111), Spa Retreat in 


offers a 50-percent discount on program rates Osceola, Wis., Brushing is a must to promote healthy hair 
When you haul Mom along with you from May 14 800-283- growth, so using a good one is key (the 
through May 19. My mom and | checked it out and 3202; The Spa "wrong" brush can cause major breakage 
found that for $129 (including room and board) at Camelback and split-ends, make your hair oily and cause 
you get more fitness fun Inn in static). Here's the lowdown on the right 

than you could imagine— Scottsdale, brush for you: 1. Ecoly’s Detangling Brush, 
classes from dusk till Ariz., 602- 


596-7021. $9.95, features an antistatic pad—great for 
stopping flyaway static attacks. 2.The pad- 
dle brush will tame a curly mane, $9.95. 
3.The Swissco circular brush’s wooden bris- 
tles work wonders on wavy hair, $14.50. 
4.The Kent all-natural bristle brush makes 


БҮРГЕН pedicures ог "т j waves in long, straight hair, $9.99. 5. The 

f d | e Circulation Therapy Massage Brush, $16.95 
р e (batteries included), accelerates hair growth 
in all hair types by maximizing the flow of 
oxygen and nutrients to your hair follicles. 
6. For short, fine hair, this Koh-I-Noor soft- 
bristle brush won't attack your scalp or cause 
static, $15.50. 7. For supertight curls, try the 
Koh-I-Noor wide-tooth comb, $17. 


dawn and beauty treat- 
ments fit for a queen. 
Day spas also provide 
similar specials and may 
offer Mother's Day two- 
for-one discounts on 


clean greens 


Top psychologists agree that colors, like 
scents, have a definite effect on your 
psyche. Green cools, calms and soothes 
the soul (versus, say, red, which can 
cause excitability). Here are a few of our 
calming favorites. 

1. Borghese Gentle Makeup Remover, $24. 
2. The Gap's Earth Soap, each $2.50. 

3. Cabotine de Grés Bath and Shower Gel, $35. 

4. Chanels Gel Démaquillant Moussant, $32.50. 

5. Sloofah from Н20 Plus (sluffs off all that unwanted 
dead skin), $5.95. 

6. Lancóme's Invigorating Body Cleansing Gel, $20. 
7. Clarins Toning Lotion, $20. 

8. Clairol’s Herbal Essences Shampoo, $3.29. 

9. Clinique’s Clarifying Lotion, $15.50. 

10. Calvin Klein's Escape Body Soak granules, $25. 


PRODUCT PHOTO BY CHARLES IMSTEPF. TOP LEFT BY PETER CORREZ/TONY STONE. CENTER BY ANDRE PERLSTEIN/TONY STONE. 
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SLENDER THIN MAXI • THIN MAXI * MAXI * LONG SUPER МАХ! • MAXI WITH WINGS • LONG THIN MAXI WITH WINGS « 


-| When's this stupid class gonna be over? Look at Eileen looking at me. = 
= I've gotta change my pad! e 
= She loves me. We both know it. 3 
5 Look how she can't sit still around me. i 
= zi 
Е Her eyes are glued to my bulging biceps. |= 
< жш 
= Cantblame her. I'mirresistibie. What i |^ 
© girl wouldn't want The Doug Man. hs 
2 э< 
=| Looks like Doug-The-Geekhas to goto зле lucky maybe I'l) ask her out. > 
= the bathroom, too.* Yeah, right after class. 2 
шы б\ 
> c 
© 
| E 
ш Е = 
= pate NP LU .- 
= Сз : 
= IE = 5 
3 o ; 
= Ў = 
= o > 
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*Obviously, Eileen isn't wearing an Always? maxi with Dri-Weave. 
The maxi with a top layer of material that's made up of these 
amazing little funnels that pull wetness into the pad end keep 
it there. Then instead of the wet | 
pillow she's wearing now, Eileen’s || 
pad would be cleaner and drier.* 
And she wouldn't be worried about 
racing out of class ae soon as the bell rings to get to the bathroom 
to change her pad, most likely knocking unconscious anyone 
dumb enough to get in her way. And, as you can see, Doug's 
pretty dumb. и 


© SDNIM НИМ ІХУН 8308315 5014 WULIN 


‚ ULTRA PLUS LONG MAXI WITH WINGS 


LONG THIN MAXI WITH WINGS 
SONIM НИМ IXVW $014 УВИП 


REGULAR МАХ! | 


LONG SUPER WITH WINGS ° 
© PaG 1994 


* PANTILINERS WITH DRI-WEAVE 
+ Data vs other leading maxi pads. 


It’s Cleaner. It’s Drier. It's Always. 


style neus 


the Sweet 
smell of 
SUCCESS 


Besides being nauseat- 
ingly pretty, Dutch-born 
Victoria's Secret model 
Frederique has quite a 
few other entrepreneurial 
ventures up her satin 
Sleeve. Debuting im- 
mediately at major drug- 
Store chains around the 
country is eponymous 
Frederique, a light, floral 
cologne. The sensuous 
l-ounce scent sells for 
$20 and comes in 
completely recyclable 
packaging. What's next 
on the supermodel's 
agenda? A contemporary 
line of brightly colored 
Swimsuits. Its name? 
Freddie Q—Frederique 
was already taken. 


life's little luxuries, vanities and more 


Tall AS obo dot 

Hots bright colors 

All white 

Polka-dots and 
prints 

Lights crystal 
jewelry 

Patent leather 

Super-skinny 
belts 


Rhinestones 


WEHAVE DEGREES 
HA MURDER: 
FOR LOVE 


desperate attempt to redecorate their! 


drab dorm rooms, two twentysomething И 
male college students lifted an ESPN 


poster from the rafters in their school's gym." 


Bustin' out all over 


As if you didn't already know, teeny-tiny bra 
tops and bustiers are back this summer, bet- 
ter than ever. So just how hot are they? We 
sent two bustiers (not the model) to our 
Duke University campus correspondent, Jay, 
to get some first-hand reactions from the 
guys. Lead man Jay wasn't sure at first what 
they were. "Were they bikini tops or sports 
bras?" When he finally figured it out, he 
thought the black one was "cold and sterile, 
something you'd see on a high-voltage 
nightclub-goer," but the pink one had a 
"fun, girl-next-door appeal." Other reac- 
tions from our campus panel? 
ON THE PINK POLKA-DOT 
TOP Amongst a chorus of 
ooohs and ahhhs: 

Eric: “I'd get into that!” 

Steve: "The thoughts I’m 
thinking could land me in jail. 
I'm thinking jail bait." 

Eric: “I'm seeing exposed 
navel, and I'm saying | like it." 
Kyle: "It's kind of a Bo Peep- 
type of thing." 

Gene: "| guess it's supposed 
to be that country-girl look." 
Brad: “I actually like the vinyl 
one better." 

Paul: "Me, too." 

ON THE BLACK VINYL TOP 
Seldon: "On the right woman, 
it might work.... It's crazy, but 
it might work." 

Brad: "It's that Linda 
Carter/Wonder Woman thing... 
lots of cleavage." 

Eric: "Isn't that fabric kind of sweaty?" 
Paul: "Is this to work out in? Is it a 
bathing suit?" 

Ron: "It might be quite tasty." 

Tim: "It's kind of wierd; it's like wearing 
plastic." 

It's a good thing we don't leave it up to 
men to get us dressed every morning. 
They just don't quite seem to get that 
whole girl thing. Jay asks, "Why have but- 
tons if they don't really work?" Why ask 


To save you from the same kind of trouble they got into, the guys why? They just do, that's why. 
have since started selling posters of some of your very favorite 
print ads—DKNY, the Wonderbra, Levi Strauss & Co., Escada, 
Nike, J. Crew and Reebok, to name a few. To order the catalog, call 
800-866-1616. The posters are three for $12, and they take 


Black bustier from Trash & Vaudeville, New York City. 
Pink-and-white polka-dot bustier from "The Hot 
Love Collection" by Max & Eddie 

Photography by Catherine Ledner. 

Hair and makeup by Adam Heller/Cloutier. 

Model: Meganne/Elite. 


checks! */ ng as they're sood ” В септе 
checks! “Аз long as they're good." But, of course. Photo of Frederique by Antoine Verglas. 


20 MAY 1995 SASSY 


ADVERTISEMENT 


Atlanta Girl Investigated And 
Almost Arrested For Losing 73 Pounds 


D you ever notice that when you're fat, 
people actually stare at you while you 
eat. It’s as if they want to tap you on the 
shoulder and say, “If you wouldn't eat that 
stuff, you wouldn't be so fat!" 

Hello. My name is Kate Maldoney. You 
don’t know me from Adam. But Im a real 
person. I live near Sandy Springs, Georgia. 
And, up until two years ago, I was the fat 
lady that everyone was staring at. 

I was too tired to go out with my friends at 
night. I was even embarrassed to go out on 
weekends by myself I waddled when I 
walked. I sweat when I ate. I wore anything 
loose that would hang straight down and 
wouldn’t cling. I couldn’t even cross my legs. I 
wasn't just “overweight.” I was fat. I was 54" 
and weighed 202 pounds. 

I went to my doctor for help. But I wasn't 
optimistic. During the past seven years I had 
tried 16 different diets. One by one. And I 
failed at all of them. 

My doctor listened to me very carefully and 
then recommended an entirely different pro- 
gram. This wasn't a “diet.” It was а unique 
new weight-loss program researched by a 
team of bariatric physicians — specialists 
who treat the severely obese. The program 
itself was developed by Dr. James Cooper of 
Atlanta, Georgia. 

I started the program on May 17th. Within 
the first four days, I only lost three pounds. 
So I was disappointed. But during the three 
weeks that followed, my weight began to 
drop. Rapidly. Within the next 196 days, I 
went from 202 pounds to 129 pounds. 

The reason the program worked was 
simple: I was always eating. 

I could eat six times every day. So I never 
felt deprived. Never hungry. I could snack in 
the afternoon. Snack before dinner. I could 
even snack at night while I was watching TV. 

How can you eat so much and still lose 
weight? 

The secret is not in the amount of food you 
eat. It's in the prescribed combination of foods 
you eat in each 24-hour period. Nutritionally 
dense portions of special fiber, unrefined car- 
bohydrates, and certain proteins that gener- 
ate a calorie-burning process that continues 
all day long ... a complete 24-hour fat-reduc- 
tion cycle. 

Metabolism is evened out, so fat is burned 
away around the clock. Not just in unhealthy 
spurts like many diets. That's why it lets you 
shed pounds so easily. Without hunger. With- 
out nervousness. 


By Kathleen Ann Maldoney 


And it's all good wholesome food. No 
weird stuff. You'll enjoy a variety of meats, 
chicken, fish, vegetables, potatoes, pasta, 
sauces — plus your favorite snacks. Lots of 
snacks. 

This new program must be the best kept 
secret in America. Because, up until now, 
it's only been available to doctors. No one 
else. In fact, the Clinic-30 Program has been 
used by 142 doctors in the U.S. and Canada 
to treat more than 9,820 patients. So it's 
doctor-tested. And proven. This is the first 
time it's been available to the public. 

There are other benefits too ... 

* There are no amphetamines. No drugs of 
any kind. 

No pills. No powders. No chalky-tasting 
drinks to mix. Everything’s at your local 
supermarket. No special foods to buy. 
There’s no strenuous exercise program. 
You don’t count calories. Just follow the 
program. It’s easy. 

It’s low in sodium, so you don't hold 
water. 

You eat the foods you really enjoy. Great 
variety. Great taste. 

You can dine out. 

There’s no ketosis. No bad breath odor. 
But here's the best рагі... 

Once you lose the weight, you can keep it 
off. Permanently! Because you're not hungry 
all the time. 

Let’s face it. We all have “eating life- 
styles.” Our eating habits usually include 
three meals a day. Plus two or three snacks. 
We all love snacks. Especially at night. 

But most diets force us to change all that. 

And that’s why they fail! 

The Clinic-30 Program lets you continue 
your normal eating lifestyle. You can eat six 
times a day. You can snack when you wish. 
So, when you lose the weight, you can keep 
it off. For good. Because no one’s forcing you 
to change. 

Here are some other patients from Geor- 
gia who entered Dr. Cooper's Clinic-30 Pro- 
gram with ше... 

“ Reverend Donald Е. is a 42-year-old 
minister who went from 227 to 179 in just 
four months. 

“In spite of church suppers, I've lost al- 
most 50 pounds in four months and I'm not 
having a rebound gain." 

* Renate M. was a G.I. bride from Ger- 
many who went from 212 to 140.2 in 8/2 
months. 


*I believe I was a participant in every 
weight-reducing plan there ever was. Then, 
about two years ago, I started the Clinic-30 
Program. And I haven't regained a pound. 2 


And then there's me. About 4 months ago 
I was stopped by a policeman for not using 
my turning signal. When he looked at my 
drivers license he claimed it wasn't mine. 
He said it had someone else's picture on it. 

After he called for a computer check, he 
came back to the car smiling. "You must 
have lost a lot of weight. This picture doesn't 
even look like you.' I agreed. In a way, it 


- was one of the nicest ^warnings" I'd ever re- 


ceived. 


(yrs Tm excited about the pro- 
gram. This is the first time it's been 
available outside of a clinical setting. Dr. 
Cooper has asked Green Tree Press, Inc. to 
distribute it. 

We'll be happy to send you the program to 
examine for 31 days. Show it to your doctor. 
Try it. There's no obligation. In fact, your 
check won't be cashed for 31 days. You may 
even postdate it 31 days in advance if you 
wish. 

Choose a day and start the program. If 
you don't begin losing weight within five 
days — and continue losing weight — we'll 
promptly return your original uncashed 
check. No delays. No excuses. 

Or keep it longer. Try it for six months. 
Even then, if you're not continuing to lose 
weight on a regular basis, you'll receive a 
full refund. Promptly. And without question. 
This is the fairest way we know to prove to 
you how well this new program works. 


To order, just send your name, address 
and postdated check for $12.95 (plus $3.00 
shipping/handling) to The Clinic-30 Pro- 
gram, c/o Green Tree Press, Inc., Dept. 798, 
3603 West 12th Street, Erie, PA 16505. 


AN IMPORTANT REMINDER 


As your weight begins to drop, do not al- 
low yourself to become too thin. 

It's also very important to consult your 
physician before commencing any weight- 
loss program. Show him this program. 
And be sure to see him periodically if you 
intend to take off large amounts of weight. 


Green Tree Press is a member of the Erie, 


Pennsylvania Chamber of Commerce. Bank and 
business references are available upon request. 


1995 Green Tree Press, Inc. 


ГМ SO EMBARRASSED TO BE IN 
A BATHING SUIT THIS SUMMER 
BECAUSE OF NE ETC 


HAVE THEM, AND IS THERE A 
SUPER-QUICK FIX? 
lympi h 


You're not alone. Twenty percent of the 
"Beauty Q&A" letters we get are from read- 
ers like you. Just consider stretch marks one 
of the many curses of growing up! 
According to Beverly Hills dermatologist 
Sheri Feldman, M.D., stretch marks are 
common during adolescence (also during 
pregnancy and during a period of sudden 
weight gain). They occur when your skin 
rapidly stretches—like when you grow— 
and your collagen bundles (which make up 
the major structural protein of the skin) 
tear. Scarring occurs and new collagen bun- 
dles form, leaving red or purplish streaks on 
your thighs, butt or breasts. When they're 
brand-new like you said yours were, Dr. 
Feldman says that Retin-A may help in 
treating them. Unfortunately, once you've 
got them, they're yours for good. 


I'VE GOT A PROBLEM: MY 
FACE WON'T STOP SHINING. 
PLEASE HELP ME FIND A 


Welcome to the oily skin club. That shine comes from 
excessive oil secretions, which are usually caused by hor- 
mones and genes (thank your mom and dad). And be pre- 
pared: It'll get worse during the summer. Fortunately for 
those of us with oily skin, there are some quick fixes that 
make a shine-free existence possible. Wash your skin with a 
gentle, oil-free soap or cleanser. We swear by Johnson & 
Johnson's Purpose soap (in the blue box) available at most 
supermarkets and drugstores. Go for an oil-free toner like 
Almay's Sensitive Care Toner, which will smooth out and 
tighten up your pores. A great, brand-new moisturizer is 
Lancóme's HydraContróle, which we think they made specif- 
ically for oily girls like us. HydraContróle absorbs oil all day 
long, provides just the right amount of moisture and gives 
your skin a perfect matte finish. Obviously, you should be 
choosing oil-free makeup to cut down on the amount of oil 
on your skin. We love Cover Girl's Balanced Complexion 
Liquid Makeup, which like Lancóme's HydraContróle, 
contains oil absorbers and gives great coverage. Beware: Your 
inclination to dry out your skin to compensate for your oil 
problem is oh-so-wrong. You're actually stimulating your 
glands, which then protest by producing more oil (for a ton 
more information on summer skincare and all its pitfalls, 
turn to the article *About Face" elsewhere in this issue). 
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beaut U СН the answers to the questions you've been dying to ask 


MMEND? Maia Lehigh Valley, Pa. 
The pros at Carma Labs, makers of the 


amazing Carmex lip moisturizer, say that 
chapped lips can be caused by a couple of 
things. The most common culprit is from 
being out in extreme weather conditions— 
either too hot or cold temperatures. 
Obviously during the scorching summer 
months, your precious lips are much more 
susceptible because they're not getting 
enough moisture. Just as the heat makes 
you thirstier, it makes your lips thirstier, 
too (they also perspire). When the upper 
epidermis (the top layer of skin) in your 
lips gets dried out, your body’s natural 
moisture can’t reach the surface. The best 
cure for extreme-weather-related chapped 
lips is to use something like Carmex that 
contains lanolin and cocoa butter, which 
help seal in your lips’ natural moisture. 
Carmex also contains something called 
salicylic acid, a member of the aspirin 
family, which acts as an antibiotic to pre- 
vent infection from severely chapped lips. 
A good lip moisturizer should get rid of 
your chapped lips within a week. If not, 
you could be suffering from something a 
little more serious—lips that are severely 
dried out can also be a symptom of vita- 
min deficiencies, which is common if 
you're a chronic dieter. If your problem 
doesn’t go away, see your doctor or a 
nutritionist immediately. 


PHOTO BY ANN ELLIOT CUTTING/VALERIE LONDON & ASSOCIATES. HAIR AND MAKEUP BY ALICIA. MODEL: JULIA VALET/BORDEAUX. 


| HAVE SO MANY 

. 15 THERE A WAY TO 
GET RID OF THEM WITH- 
OUT CUTTING MY HAIR? 


Kelly, Rockford. IL 
Listen up: Split-ends are your hair 


strands talking to you. You're 
killing them with kindness— 
probably from heat-styling, using 
rubber bands or from yanking on 
them with the wrong kind of 
brush (see “Beauty News” for the 
right kind of brush for your hair). 
Battered and tattered ends are 
common, especially in hair that’s 
shoulder-length or longer. As it 
grows (and ages) hair loses its 
ability to hold moisture and it gets 
brittle, breaks and splits. 
LindaMarie Stella, haircare genius, 
suggests this simple solution: 
Take small sections of your hair 
and twist it tightly; the split-ends 
should pop right out and you can 
cut them off with a good, sharp 
pair of scissors. You may want to 
have a friend help you with the 
back sections. To keep your hair 
healthy in the future, make sure 
you're protecting it from heat- 
styling with a good leave-in condi- 
tioner like Redmond's Aussie Hair 
Insurance, which packs your hair 
with rich multivitamins without 
making it greasy (a major plus). 
Stella also recommends applying 
the conditioner on wet hair, then 
using a comb instead of a brush to 
blend through (a comb is gentler 
on your wet hair). Try to avoid 
over-styling. Curling irons, rollers 
and blowdryers all wreak havoc on 
your hair, making it more suscepti- 
ble to split-ends. And last but not 
least, make sure you're trimming 
your hair on a regular basis; once 
every six weeks should be plenty. 
Here's to much happier endings. 


You ask 'em. We'll answer 'em. 
Send in all your beauty ques- 
tions right this second to: 
"Beauty Q&A,” 

Sassy magazine, 

PO. Box 48935, 

Los Angeles, CA 90048 


“ 
With St.Ives Swiss 
Formula my skin has 
never looked and felt А | 
W Gerda Frederiksen 
so clean. Copenhagen, Denmark 


horoscope 


April 20-May 20 

Determined is the only word for 
you this month. Whatever 
Taurus wants she gets and in 
May the Taurus girl has her 
sights set high. A hybrid Earth 
mother and material girl, bulls 
are blessed with ethereal 
beauty, mind-bending 
intelligence and a strong sense 
of what's right and wrong. 
Incurable romantics, even 
those who are masquerading 
as realists, are in for a sweet 
surprise around April 20. 
Consider welcoming overtures 
from a playful Leo or an 
adventurous Aries. But don't 
bring your new treasure home 
just yet—the full moon makes 
everybody too touchy for words, 
and his first impression won't 
be stellar. Good luck, good 
loving on May 3. 


Star Mates: 

Jerry Seinfeld, 
Chynna Phillips, 
Michelle Pfieffer, 
Bono, Peter Gabriel, 
Daniel Day-Lewis 
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by Rockie Gardiner 


GEMINI May 21-June 20 


Will the solar eclipse on the 29th leave you 
blissfully bewitched or bothered and bewil- 
dered? Every now and then even a been- 
there-done-that Gemini's imagination leads 
her down new paths. The strength of your 
attraction is to a poetic Pisces-type, either a 
dreamy musician or soulful artist. A shock- 
ing revelation on May 2 changes one of 
your long-held opinions in a flash. News 
about a great trip by the 12th. 


CANCER June 21-July 22 


Your intuition this month is uncanny, and 
your timing propels you to phenomenal 
heights mentally, academically. You're an 
emotional powerhouse on April 29, when 
creativity soars. Ideas planted come to 
fruition on Mother's Day. The lingering 
question: Is it time to chuck the uncommit- 
ted Capricorn and take a tactile Taurus in 
hand? Taurus will know how to massage 
your ego; by May 12, you'll both be a lot 
richer for the experience. 


LEO July 23-August 22 

Independent and self-determined, the 
Lioness breaks rules left and right this 
month. You're on a power trip; consider 
bringing that magnificent Bull (Taurus) 
along for the ride. (You know the one.) He's 
a diehard romantic enamored with your 
wild-child ways but smart enough to know 
that sometimes you just like to put on a 
show. Your authority is challenged on May 
17, and friends will cushion the blow. 


VIRGO August 23-September 22 

A born drama queen, you start off the 
month on a warpath, furious with a pushy 
Aries or an overbearing Leo. By the end of 
April, a truce makes life bearable—for now. 
You'll find comfort in the arms of a Pisces 
who has the soothing temperament you 
adore. The first three days of May are utter- 
ly magical; keep a journal, and take it with 
you on your May 12 road trip. 


LIBRA September 23-October 22 
Sweet-tempered Libra is transformed into 
a passionate, possessive hothead in early 
May. You may have been here before, but 
this time you're confident that the objects 
of your rampant desires will respond in 
kind. You're challenged by choice: Which 
fabulous creature will hold your attention, 
the enthusiastic Sagittarian or the (painful- 
ly) honest Aries? On May 3, you get lucky; 
on May 12, you get...even more lucky. 


SCORPIO october 23-November 21 

A friend has a problem you want to see 
resolved. Be a good listener, not an advice- 
giver. Two potential lovers rear their timid 
heads. Your patience with a shy boy pays off 


on April 21 and/or May 12. Take a bold career 
step on May 17 when you are raging with con- 
fidence. Make nice; don't tease a Lion. 


SAG ITTARIUS November 22-December 21 


This month is marked by a certain amount of 
confusion—at least until you figure out if 
you're offering a service or if you're the one 
being served. May 3 is a wildly fortunate 
day; buy yourself a present you'll treasure 
forever. Don't be shy about noticing a for- 
eign student or an Aries in the military you 
meet on May 12. (He'll be noticing you, too.) 


CAPRICORN December 22-January 20 


Around April 20 a family member or your 
landlord may disturb your financial stability. 
Don't be caught by surprise; have an alter- 
nate plan. And don't let all the changes tak- 
ing place paralyze you into complacency: 
It's time to honestly evaluate your romance. 
As comfortable as this relationship may be, 
it can't compare to how excited you'll feel 
during the full moon in the middle of May 
when your muse will be a Pisces. 


AQUARIUS January 21-February 18 


Forward-thinking water bearers won't be 
surprised when their life plans change dra- 
matically.on April 20. You're considering a 
different career, a new, farther-from-home 
school, a style change, authoring a book— 
who knows? You can't decide. It'll take 
two weeks to recover from the shock of 
your decision (not you, of course, but 
everyone else). By May 5, you'll be happily 
hanging out with a footloose Gemini or 
Sagittarius companion. 


PISCES February 19-March 19 

If your road seems rougher than it was last 
year, blame strict Saturn for giving you grief. 
Take a break. Your new self-improvement 
kick will be rewarding: By year's end, you will 
be transformed into a wiser and more inter- 
esting woman. Plan to reconcile with a usual- 
ly feisty Leo in the middle of May, who for a 
change will not respond with a roar. 


ARIES March 20-April 19 


Take full advantage of your popularity; 
accept every invitation. Scorpions, Leos and 
Sagittarians find you practically irresistible 
right now—you can tell or sell them any- 
thing. But beware of the end of your spell; 
it will close abruptly on May 16 in a fight 
you cannot—and did not try to—avoid. 
Practicing patience this month is key. 


Need help meeting your 
soul mate or choosing а 
PWA Rie's 


career? Write tor Roc 

Genesi 1 ‹ ТЫ: 
enesée St., Los 
ngeles, CA 90046. 


SPECIAL ADVERTISING SECTION 


5 Lucky Winners will receive: 

-A Sally Beauty Supply Summer Survival Kit, with everything you 
need for manicures & pedicures, a full line of bathing products as 
wellas a hair dryer and colorful brushes & hair accessories! 

- A fanny pack filled with Hawaiian Tropic suncare products. 

- A haircare gift pack from Vital Care. 


20 Lucky Winners will receive: 
. A fanny pack filled with Hawaiian Tropic suncare products. 
. A haircare gift pack from Vital Care. 


175 Lucky winners will receive: 
- A fanny pack filled with Hawaiian Tropic suncare products! 


Beautiful Summer Sweepstakes 
P. Box 48984 
Los Angeles, CA 90048-0984 


Cool it! After a long, lively 
day, relax and refresh from 
head to toe. 


Make sure you refresh your skin and maintain 
your tan by applying Hawaiian 
Tropic Aloe After Sun Products. 
‘Just as your body needs extra 
fluids after a day in the 
sun-your skin needs to replen- 
ish its moisture, as well. 
Hawaiian Tropic After Sun 
Products contain fresh Aloe 
Vera, Vitamin E, and other rich 
emollients that penetrate 

the skin. 


Puce 
TALI UN 


жн арала 


- No time to sun? For that sun-kissed look in a flash use 
Hawaiian Tropic Self Tanning formulas! They give you 
that deep, dark, “tan of the islands"... without the sun! 
-Available in three super formulas: Self Tanning Milk, 
Dark Skin Self Tanning Lotion, and new Self Tanning 
Moisturizing Cream with 50% Aloe Vera. 


Your hair will get essential vitamins this summer with 
V-ONE shampoo plus conditioner. Only V-ONE has 10 
essential vitamins to strengthen and give you healthy 
looking hair, plus extra vitamin B-5 for shine! This exclu- 
sive V-ONE formula has it 

all in one bottle, so it 
conditions as it cleans- 
es. Saves time and 
your hair will never 
look better! V-ONE 
will be available in 
mass merchandisers 
everywhere. 


SEBPAALADVERTISINGSECTION. 


GET SET FORA 
SUN SMART SUMMER 


Jump for joy! Make a splash! 
Feel free, go wild, get wet! Just 
don’t forget... 


‘Save your skin by 

reapplying your u 
sun protection "m prm 
product after HAS ИА bow 


Ша 
excessive [ lus lus 


"n . 0 
perspiration or 


ў, SUNSCREEN 
towel drying. 


ALL DAY 
WATERPROOF 
PABAFREE 


anon 


‘Remember that | ^ 
the sun's reflection 
Off sand and water 
intensifies 

its effects-reap- 
plication is 
essential! 

“Once you've 
acquired a good, 
base tan, contin- 
ue to use moder- 
ate sun protection 
like Hawaiian Tropic 10 plus Sunscreen Lotion. 


Take a summer vacation with М 
VITAL CARE shampoo and ЫШ 


; mousse. Uniquely designed mM > 
Е for fabulous looking hair, the ms | ШІЛІГІ ШІ | 
В professional VITAL CARE for- VOLUMI m 
E mulas provide gentle cleans- Ў nm 
ing and shine to-the-max! 
VITAL CARE Jojoba Shampoo 
is for maximum looks-use e c 
VITAL CARE mousse for maxi- did 


mum volume! Available at 
WalMart, K-Mart and Target. 
Take along a portable brush. 
Available in a variety of col- 
ors at Sally Beauty Supply. 


Pictured at water's edge are (L.-R.): Lisa Jenkins-1994 Miss Hawaiian Tropic 
International United States Preliminary Pageant Winner from Stone Mt., GA., 
Sterling Rice, daughter of Hawaiian Tropic's Owner and Founder Ron Rice, 
Monica Soares and Michelle stanford . In the background is the Hawaiian 


Tropic Yacht-"The Princess Sterling"-named for Ron's daughter, Sterling. 


Swimsuits in top photo (LR): Ocean Pacific and Viewpoint by Gottex. Bottom photo: Left-Raisins. Right and center- 


Credit; 


о opposites really attract? 
Or does water seek its own 
level when it comes to those 
all-important first sparks of 
love? To find out, we dressed 
one girl six ways, then talked to 
four very different guys about 
which sort spins their dials. We 
also spoke with marriage and 
family therapists Drs. Leslie Pam 
and Ann Christie, M.F.C.C., the 
married-couple hosts of a sex- 
and-relationship radio call-in 
show in Los Angeles (KMPC 710 
AM) for a little insight into the 
guys' romantic psyches. 


Carrillo/Cloutier. Makeup by Victor Joseph/Cloutier. Model: Miranda/Bordeaux. 
For shopping information, see Retail Details. 


4 hof celebs reveal what sends 
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! exclamation’ 


fragrance for women 


Make A Statement Without Saying A Word. 


ERPE 


© 1994 Coty Inc., New 


[hip-hop 


romantic! 


Siar of ayans 


атор rothers 
г г Bros. Television) 


һа ypcoming, 
on 
enace 
"| like the butterfly 
collar and long skirt 
on the classic girl," 
says Shawn, who 
plays the older 
brother to his real- 
life younger brother, 
Marlon, on televi- 
sion. "She looks 
classy and stylish." 
Shawn is unattached, but he dates 
a lot and says he's generally 
attracted to women who've got a 
strong sense of style. “I like 
style-and | like legs!” says Shawn, 
adding that the most important 
thing about what you wear is that 
it says something about who you 
аге: "The punk-rock look doesn't 
do anything for me, but if that's a 


Щ person's style, then it's cool. The 


ВИ thing about style is you-have-to 


like it and be comfortable with it." 


What It Means: 


"He's interested in appearances 
and material things, how other 
people perceive him. And as a 
result, he doesn't want any sur- 
prises from the women he's with," 
says Dr. Christie. Adds Dr. Pam: 
"He's the kind of guy who 
couldn't wait to grow up: He 
wants to look mature and sophisti- 
cated, and wants a girl who is his 
mirror image. He also wants her to 
be able to take care of herself, 
and he's concerned about bring- 
ing the ‘right’ girl home to meet 
om and Dad." The experts say 
he's insightful, too: "As someone 
who comes from a successful fam- 
ily, he's had to create his own 
identity, and he recognizes that in 
others," says Dr. Christie. "He's 


very clear that style is in each per- 
son's individual creative state- 
ment, and he respects that." 
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THIS PAGE: A halter top and piping to accent just the right spots, by Н20, $58. 
OPPOSITE PAGE: Bandannas aren't just for your back pocket anymore. Red two-piece by daffy, 


$58. Blue string bikini by Sunset Beach, $40. For shopping information, see Retail Details. 
о y > 


ИО 


Think the words "beach" and "beauty" just don't 
jive? See any oxymorons here? Case closed. 


retro active N 


The '40s are making a 

majorcomebackso .  -. 

we've taken the old- 

style pageboy and side- j 
clipped it into place for 

a thoroughly modern 

look. Add a retro halter 

top and chrome- 

rimmed shades and j 
you've got that “alterna- j 
tive glam" edge. Keep 

the hold with 

Sebastian's Slipline ж” 
Clean Gel. Glasses by 

Black Fly. Hair clips by 


Contempo Casuals. 
Photography by Marco 
Micheletti/Legend Inc. 

Styled by Silvia Ryder/Celestine; 
Hair by Robert Vetica/Celestine; 
Makeup by Kerry Malouf/Rex. 
Models: Monet/Elite; Shawna 
Eriekson/Bordeaux. 


n 


A 


fashion meets fune 


If you haven't caught on 
to the new water trend 

of board sports, you're | 
missing out on the 
ultimate experience! 

This high-tech style 
calls for laid-back, no- | 
frills hair like the 


dependable single 


braid, easy to slick back 


with Aveda's 

Flaxseed/Aloe St 
Hold Sculpting б 
the best protectio 


A softer, more 
controlled style is also 
aking shape this қ 
season. Hair is slicked |. 
back and simply 
knotted into a French Гу 
twist—one flick of the». 
wristanditsset! © 
PhytoplageSun | 
Protection Oil by Phyto 
will protect mals 


dryness from all that 


easy do 


es it 


The season's most 


directional and versatile 
trend: short, layered 
hair that's naturally 
tousled or smoothed 
back for a super-sleek 
look—either one works 
beautifully on wet hair, 
as does Paul Mitchell's 
Hair Sculpting Lotion. 
The style is trés sporty 
and ultra-versatile. 
Swimsuit top by The 
Gap. $26. 
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BTHIS PAGE: 
simple tank 
dress dresses up 
beautifully. By 
Еті Rutenberg, 
$100. Patent 


Perfect with a 
babydoll dress— 
а flirty flip. 
Ву Х0Х0, $55. 
Kelly bag by 
|Сагг1е Forbes, 
$80. 


Photography by 
Robert Trachtenberg. 
Styled by Alexander 
Gutierrez/Rex. 

Hair by Brent 
Lavett/Celestine. 
Makeup by Lori Jean 
Swanson/Cloutier. 
Models: Kim 
Dawn/Click; Cassie 
Fitzgerald/Prima. 
Assistant Stylist: 
Tony Diaz. 
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the shape of t either 


full 
THIS PAGE: This ES C MINORA AM -l 
tennis-dress } iis 1% | 
dress is a guar- 
anteed winner. 
By Necessary 
Objects, $38. 
Beauty note: The 
most glam look 
now is a shoul- 
der-length flip, 
E red Lips and 
: button earrings. E 
OPPOSITE PAGE: 
Metro girl goes 
retro in a 
style shift. 
Dress by 
Necessary 
Objects, $48. 
Patent heels by 
Charles David, 
$140. 
[T "Эш t РЫ " ғ 
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d flirt | y raight and 


THIS PAGE: А 
Ladylike 
Jackie-0 dress 
is paired with 
one of the new 
narrow belts. 
Crepe dress by 
Emil Rutenberg, 
$140. Black 
patent belt, 
$24, and patent 
T-strap shoes, 
$92, by Kenneth 
Cole. Black 
patent pillbox 
bag by Nicole 
Mubber, $90. 
OPPOSITE PAGE: A 
super-sensuous 
slip dress 
shouldn't be for 
his eyes only. 
Dress by 
Necessary 
Objects, $50. 
Beauty note: 
Sleeked-back 
hair makes way 
for vampy—not 
trampy—makeup. 
For shopping 


information, see 
Retail Details. 
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THIS PAGE: Bra tops 
are still coming out 
from under but look all 
new when you add 
anything with 
sheen...like this cap by 
Debbie Cohen, $36. 
Top by Joel 
Fitzpatrick, $70. Twill 
coat, $150, and skirt, 
$120, by Frances Lam. 


OPPOSITE PAGE: 
Notice that slim belts 
are worn over almost 
everything now (see 
"The Little Dress Steps 
Out” story, too). 
Turtleneck, $45, and 
skirt, $30, by Joel 
Fitzpatrick. Black 
patent slim belt, $24, 
and black patent 
T-strap shoes, $92, by 
Kenneth Cole. 


High-gloss extras give maximum mileage 
о everything in your spring wardrobe 
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THIS PAGE: Twice 
the shine—an 
iridescent shirt 
and satin bra...you 
choose how many 
buttons to do, or 
undo. Pin-stri 
trousers by M 
Fed, $128. Му 
and Lycra shir 
Nicole Miller, 
$135. Satin bra by 
La Perla, $40. 


OPPOSITE PAGE: 
Just right for cool, 
spring days or 
nights—the luster 
of a leather jacket 
and a patent- 
leather purse. 
Crop sweater by 
Stussy, $48. Skirt 
by Joel Fitzpatrick, 
$40. Patent purse, 
by Katie Spade,” 
$120. 


di 


Еп. а blazing-red bag 


“905 style 
with details п —. 
white leather 


... Capri pants and an 
old-fashioned = 


modern look wi 
patent-leather 
loafers and a belt 
in...not black, but 
white. Cardigan by 
Emil Rutenberg, | 
$110. Capri pants, 
$98, and white 
shirt, $108, by 
Agnés B. Penny 
loafers by Kenneth. 
Cole, $125. Slim 
belt, $60, and 
canvas tote, $60, by 
Jenny and the Boys 
For shopping | 
information, see | 
Retail Details. | 


Peauty поте, NEW 
pow —hair pulled. 
back iN a ponytail, 
but parted speck in 
the middle | 


usted. 


Before you put anything 
on your face, make sure 
it's clean. You've proba- 
bly heard all kinds of 
stuff about washing your 
face—from using lvory 
to Noxzema, herbal 
masks to Buf-Pufs. All 
products are not for all 
types of skin. You have 
to find a cleanser that's 
right for you. 

For a squeaky-clean 
feel, Diane Young, 
owner of the Diane 
Young Anti-Aging salon 
in New York City, rec- 
ommends a gel cleanser 
in hot weather. “Gels 
cut away the dirt and oil, 
but won't leave a greasy 
film on the face." Plus, if 
you use a water-soluble 
gel, you don't need a 
toner. The one excep- 
tion: If you break out 
excessively, a toner that 
contains antibacterial 
ingredients will help 
keep zits under control. 

The way you wash 
your face is just as 
important as what prod- 
uct you use. Don't over- 
do—cleansing more 
aggressively doesn't 
mean vigorously wash- 
ing several times a day; 
it means twice a day, 
max. If you have pim- 
ples, know that excess 
scrubbing will make 
them worse. Keep 
sweat off by simply rins- 
ing with water (left). 
Unfortunately, there's 
no cure for plugged 
pores, or blackheads. 
"You can clean your face 
on a daily basis to pre- 
vent buildup, but to get 
rid of blackheads you 
really have to have it 
done professionally, " 


says Young. 

PHOTOGRAPHY BY ANN ELLIOT CUTTING/ 
VALERIE LONDON AND ASSOCIATES. HAIR AND 
MAKEUP BY ALICIA. MODEL JULIA VALET/ 
BORDEAUX 
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To achieve a smooth, even com- 
plexion you have to understand a 
little bit about skin science. Every 
day the epidermis, which is actu- 
ally several layers of skin cells, 
produces a new layer at the bot- 
tom, pushing the existing layer to 
the surface. Right now your skin 
sheds the top-most layer of dead 
cells at a pretty good rate. Still, 
not all flake off evenly—some 
cling and end up clogging pores 
or collect to make skin look dull 
or feel rough. Exfoliating helps. 

One of the best ways to exfoli- 
ate is with products containing 
enzymes from fruits, like papaya 
(above), and pineapple (right); or 
alpha-hydroxy acids (AHAs), | 
which usually come from milk, ^. 


grapes (top right), or sugar (here). || If you po Lished 


Unlike “mechanical” exfolia- 


tors—granule scrubs or rough an ant 1 q ue 


gloves—AHAs and enzymes are 


super-gentle and don't scrape " 
the skin to do the job: They dis- table by rubbing 


solve the "glue" that binds the steel ЖОО! over 


unwanted cells to the skin with- 


out affecting the tone or texture 1 t ‚ you я а remove 


of the living cells. 


Tegwin, 16, steered clear of t h e gun k b ut 
AHAs because of all the hype. 
"They either sounded like a fad you x d есгатс һ 
or something for older, wrinkled 
women." Now she knows she t h e h e L L ou t O f 
was wrong. For a daily AHA exfo- Ы 
liator, which actually doubles as а 1 t 2 1 h e same 
moisturizer, Dr. Rubin recom- j Е 
mends the Perfecting Complex Lo атс app Lies to 
for Face from Avon (800-For- : 
Avon). If you're acne-prone, look your comp L ех Om. 
for Aqua Glide, a more astringent x 
exfoliator from the Aqua Glycolic Be gen t L e wit h 
line, available in drugstores. 


You'll have other options if you your f все. 


visit a dermatologist. 


Look for moisturizers that do double 
duty and make your face sun safe, too. 


Moisturizers. Who needs them, you may ask, especially if your 
skin already feels like an oil slick? The reason is simple. Oil is oil 
and moisture is water. Your skin may be oily, but if it's not mois- 
turized, it's probably really thirsty, and dry-looking. 

What you need: a lightweight, liquid formula like Ling Chan's 
Cell Repair, (800-989-8808). "Light is key," says Young. In winter 


you need a heavy moisturizer to lock in skin's water content, just 
like you need to bundle up to stay warm. When the weather 
warms, you trade in the heavy sweater for a T-shirt. Similarly, you 
should exchange your heavy moisturizer for a lighterweight ver- 
sion. Naked doesn't cut it in either case. 


Two words: WEAR SUNSCREEN! 

No matter how great you look with 

WR d a tan, get used to slathering the 

m stuff all over your face and your 

body. (We know, you've heard this 

before.) It may be impossible to 

* Жа” imagine that your "healthy" tan is 

4 gE actually very, very bad for you, but 

; it is. Most wrinkles that you'll get 

later in life will not come from 

aging—they will crop up around 

your eyes, mouth and everywhere 

else on your face because you 

didn't wear sunscreen. You can also 

get skin cancer later if you don't 

protect yourself now. Whenever 

you are at the beach, wear a sun- 

screen with at least an SPF 15. And 

reapply several times throughout 

the day. We recommend wearing a 
wide-brimmed hat, too. 

If you're extremely fair—light 
eyes, blonde or redhead, and easily 
burn—wear a sunscreen with an 
SPF 15 every day, at least on your 
face even if you're just walking 
from your car to the mall. If you 
have a darker complexion, you can 
get away with an SPF 8. Your best 
bet: a moisturizer with a built-in 
sunscreen like Neutrogena’s 
Moisture. You won't even know 
you're wearing it (left), and your 
skin will be smooth, soft and, most 
importantly, safe. 
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Hey, big spender! 


"By the time realized what] had done, I Had „аон 
$5, 000 on my credit cards, owed my best as normal behavior—bumper stickers 
friend $550 and was $100 overdrawn on my °" елек of those Mercedes, 
| " . \\ nfinitis and Rolls Royces laughingly 
bank account,” says Maggie, 19. “Needless declare, “I Came, 1 Saw, 1 Shopped” 
їо say, J was in big trouble. Jt was the worst 


and “Whoever Dies With the Most 
Toys Wins.” 
Now we're not suggesting we're 


feeling in the world, like ] was drowning." | 


~ Sounds like a story you'd hear ona 


Beverly Hills 90210 drug rehab episode, 
right? You know the crazy girl who spent 
every dime—and then some—feeding 
her drug habit? Well actually, Maggie 
did nothing illegal to induce her finan- 
cial catastrophe. In fact, what she did is 
something every single one of us does: 
shop. And its orbit from casual dalliance 
to problem occurred in much the same 
way a drug addiction does. What started 
as fun—a new dress here, a pair of ear- 
rings there—turned into a full-blown 
obsession. Maggie's life revolved around 
having the newest clothes, jewelry and 
makeup, no matter what the cost. 
Shopping among the teen/early-20s 
population is big business and compa- 
nies out there know it. Corporate 
America wants your dollars, and from 
the looks of it, you're all too willing to 
hand them over. If it sounds outrageous 
that a girl as young as Maggie could rack 
up such a colossal amount of debt, take a 
look at the following figures. A recent 
study showed that teens, per year, spent 
a combined: 
* $118.1 million on jeans 
* $72.4 million on skirts 
* $88.1 million on sweaters 
* $217.1 million on athletic clothing 
* $110.1 million on dresses 
And, hold on to your hats, a whopping 
$1.3 billion was spent on shoes. 
This totals more than $1.9 billion— 
which doesn't include money spent on 
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accessories (purses, jewelry, tights, etc.) 


and makeup. In the past five years, teen 
spending has risen $34 billion, while 
minimum wage has remained the same. 
What the heck is going on here? 

America has always had one of the 
highest amounts of disposable income 
per capita (what's left over after you pay 
all your bills). We are a nation of con- 
sumers. This instruction starts at an early 
age with your first allowance, usually 
instantly spent on ice cream, Silly Putty 
and comic books. 

Advertising via television, radio and 
the print media is targeted at consumers 
from the moment they can say the words 
“I want." (Remember watching Saturday 
morning cartoons? Remember all those 
neat-o Barbie and Easy Bake Oven ads?) 

Your allowance may have increased 
with your age, but unfortunately this was 
also in direct proportion to the prices of 
your purchases—instead of toys and 
candy, you bought makeup, clothes and 
CDs. Then that first summer job rolls 
around and there's even more money to 
be spent. Few teens are putting their 
money away—unless of course it's to 
save for an even bigger purchase, like a 
new car. 

Americans seem to equate happiness 
with material possessions. We've gone 
from wanting things to really, honestly 
believing we need them or we won't be 
happy, fulfilled or living life to the 
fullest. We've even come to accept this 


all a bunch of wannabe Ivana 
. |Trumps, nor are we under the 
impression that everyone who goes into 
a mall is a bonafide shopaholic (see 
"When the Problem Is Serious" on that 
note), but a lot of us tend to live way 
beyond our means. Do this long enough 
and you're going to end up like Maggie: 
in a heap of financial trouble. 

The situation is more common than 
you think, especially among girls who've 
just gone off to college. It's the first time 
you're out from under the parental 
thumb and free to spend your money on 
whatever you want—no matter how out- 
rageous—without fear of reprimand. 
There's no mom around to go snooping 
through your closet and find that $250 
pink satin slip dress, and make you feel 
like an idiot for spending so much cash 
on three yards of fabric. 

It's easy to go nuts when the leash is 
loosened—I sure did. The minute I went 
to college in Los Angeles I bought every- 
thing my conservative mother back in 
Arizona would never have let me wear: 
combat boots, thrift store dresses, leather 
jackets....until I was confronted with 
something else that goes along with 
being out from under the familial roof: 
bills. Because I had an apartment and 
not a dorm room (don’t ask me how I 
wrangled that one), I had to pay for 
things like gas and electricity not to 
mention necessities like groceries and 
the phone bill. Despite my father’s stren- 
uous suggestions to do so, I hadn't bud- 
geted, and of course had pretty much 
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eradicated my monthly allowance when 
it came time to pay up. 

I wasn’t the only one to end up in this 
predicament—my friends did, too (whom 
do you think went shopping with me?). 
The road to financial decrepitude is peo- 
pled by a variety of manic consumer 
types, each with her own modus operan- 
di. Do any sound like you? 


THE SNEAK-ATTACK- 
SHOPPING-SPREE VICTIM 
You're in the mall helping your friend 
pick out a dress for her big date this 
Saturday and suddenly a pair of $110 
shoes catches your eye. Despite the fact 
that you have absolutely no right or rea- 
son to purchase them (you're going to be 
stuck home all weekend doing that 
English lit paper), you go for it. You have 
just entered The Danger Zone because 
125 now going to be super-easy to ration- 
alize why you should continue: *Well, 1 
already spent $110 on the shoes so 
what's another $15 for tights? And 


another $55 for that kilt that goes per- 
fectly with the tights and shoes..." Once 
you break down and buy that first item 
you're absolved of all guilt and the next 
thing you know, you're on a full-blown 
shopping spree. 

THE KEEPER OF THE 
FASHION FLAME 

If it’s in, you'll buy it, even though 
Calvin Klein never intended for your 
38DD bust line to be stuffed into his 
pearlized baby-T. Your days (and nights) 
are spent slavishly pouring over fashion 
magazine layouts. They're your bible and 
spending $150 on a pair of lilac velvet 
Doc Martens is essential—even though 
you've already got pairs in green, bur- 
gundy, black, blue and goldenrod. You 
subsist on 79€ burritos at Taco Bell and 
25€ boxes of bargain-brand macaroni 
and cheese because every single dollar 
you have is spent on the fashion follies 
that fill your closet—all of which you've 
worn once since they're already “out” 
when a second wearing rolls around. 
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THE IMPULSE SHOPPER 

You are the person for whom retailers 
created point-of-purchase items. Here's 
the scenario: You're at the mall picking 
up a completely warranted purchase, 
let's say two desperately needed new 
bras. But as you're waiting in liné to pay 
you start to feel restless. You've been so 
good; instead of splurging on one expen- 
sive black silk bra you found two sensi- 
ble, sale-priced cotton ones. What fun is 
that? You need a treat! As the line moves 
forward a display of sexy thigh-high 
tights come into view. (There's a reason 
they're plunked right next to the regis- 
ter.) “Boy, those black ribbed ones are 
sure cute,” you think. BAM! Before you 
know what’s hit you, you’ve handed 
them to the cashier and they're being 
rung up, along with those sensible bras. 
Your rationalization is this: “Well, it’s not 
like I'm buying super-expensive stuff." 
Of course not, you just do it every time 
you walk into the mall—that's expensive. 


THE IVANA TRUMP 
SYNDROME 

You are similar to the Keeper of the 
Fashion Flame but not quite so undis- 
cerning (nor do you buy in such quanti- 
ty). Your purchases are of the highest 
quality—a DKNY suit, a Todd Oldham 
cocktail dress—but utterly useless. 
You're in college, not on the board of 
Lancóme. You wear oversized sweaters, 
kilts and boots to class and have about 
one opportunity a year to wear any of 
your Ivana purchases—and that's when 
your parents come visit you at school 
and take you out for that fancy dinner. 
(Don't kid yourself thinking you'll wear 
your purchases when you graduate and 
have to deal with *the real world"— 
you'll be sick to death of them by then.) 
THE ARMCHAIR 
MILLIONAIRE 

This was the modus operandi of one of 
my college roommates—l'll call her 
Katherine—who was on the mailing list 
for every catalog known to mankind. 


The problem? It's way too easy. You 
don’t have to leave the house, battle the 
mall, wait in line for a dressing room or 
turn you hair static ripping garments on 
and off your body. It’s all modeled right 
there on the page (usually by a model 
who could make a potato sack look 
good). Katherine used her mom’s credit 
card (a Keeper of the Fashion Flame who 
racked up the bills on her own) and 
ordered away. Three days later (thanks 
to an extra $10 for express delivery) 
neatly packaged garments were at our 
doorstep. It was like Christmas every 
week! Each time she got away with it, 
she'd order just a little more the next 
time. The only problem came when her 
mom finally caught on. 

AND NOW FOR THE MOST 
DANGEROUS OF ALL THE 
CONSUMERS... THE NEW 
OWNER OF A CREDIT CARD 
If you didn’t have a shopping problem to 
start with, credit cards can quickly bring 


Credit is to the shopaholic what chocolate is to 


one on. For anyone with shopaholic ten- 
dencies, owning a credit card is like car- 
rying a loaded gun—with the safety 
catch released. 

Credit card companies make it easy, 
too. They practically throw the little 
buggers at you. 

Here you are, an unsuspecting college 
freshman, sifting through that pile of for- 
est-decimating junk mail in your box 
and suddenly you see it: an envelope 
with the words YOU ARE PRE- 
APPROVED FOR YOUR VERY OWN 
CREDIT CARD. You rip into that sucker, 
sign the response card and yes, a mere 
few days later, you are holding in your 
own hot little hand one 2-inch x 31/4- 
inch shiny piece of plastic with your 
name punched into it. Visions of shop- 
ping sprees cartwheel through your 
brain: X-Girl dresses, Chanel dusting 
powder, Redwing boots, M.A.C. lipsticks 
in every shade and of course that über- 
cool patent-leather jacket you've been 
eyeing for months...now they can all be 


yours. "Hallelujah," you scream in ecsta- 
sy. “Praise the Lord and pass the car 
keys; we're heading to the mall! ГЇЇ just 
pay for it all later.” 

Off you go, down the path to 
destruction—and if you think I’m 
exaggerating, get a load of these statis- 
ics: 65 percent of all college students 
run their card to the limit within 21/2 
months of having it (average credit 
imit: $500). The usual time it takes to 
pay it off? Two years, which means that 
with a typical interest rate of 16.5 
percent you're going to end up 
paying over $1,000 for $500 worth of 
merchandise. And 32 percent of credit 
card owners never pay off their balance 
(which basically gives you a snowball's 
chance in hell of ever having a decent 


credit rating...no car loans, 
no first-home loans; 
your shopping 
sprees will haunt 


you forever). 


a dieter 


You may not 
realize it, but as a 


consumer you've 
got some serious 
power—you're the one who's 
making companies spend millions of 
ad dollars annually buying pages of 


magazines and minutes of radio airtime 


to get your attention. You're a force to 
be reckoned with, so act like one. 

We're not denying it's fun to go out 
once in awhile and splurge. We'll even 
go so far as to say it's good for you. 
Everyone deserves (and needs) to treat 
themselves now and again. Just 
remember, that's now and again, not 
every day. 

Shakespeare put it best in The 
Merchant Of Venice: *A fool and his 
money are soon parted.” Don’t be one. 
Employ a little common sense, a lot of 
self-restraint and you'll have a long and 
prosperous relationship with the 
green—and a groovy wardrobe. 


WHEN THE 
PROBLEM 
15 SERIOUS 


Quite frankly, the 
need to shop can spin 
so out of control it 
becomes clinically 
obsessive; this is 
known as shopaholi- 
cism. Not only is this a 
financial ordeal but it 
usually signals a deep- 
er problem. Dr. 
Bonnie Auerbach, 
Ph.D., a psychologist 
in Los Angeles who 
works specifically with 
adolescents, answers 
some of the most 
common questions. 
Q: What is a shopa- 
holic, really? 

A: A shopaholic is not 
somebody who loves 
to shop. She has to go 
shopping. It's an 
addiction. 
There's an 
emptiness 
she’s trying 
to fill— 
maybe her 
parents aren't 
there emotion- 
ally for her. 
What these peo- 
ple really want are 
good feelings that 
they hope are going 
to last, so they go 
shopping and buy a 
whole lot of stuff and 
then come home and 
feel great. But it’s 
only a temporary fix. 
It's like a comedown 
from a drug because 
in a couple of days 
they're going to start 
feeling bad again. 
And the whole horri- 
ble cycle will begin 
again. Worst of all, 
each time the shopa- 
holic gets her fix, the 
comedown will be 
lower, and lower. 


О: How do you 
know if you have a 
problem? Are there 
warning signs? 

A: There are things that 
are akin to drug addic- 
tion, like when a person 
is getting ready to go 
on a spree she will 
notice she instantly 
starts feeling better. 
She may have been sad 
or upset two nights 
before but she realizes 
it's going to be 
Saturday soon; she's 
going to get the credit 
card and shop. Another 
warning sign: A person 
will know she's in the 
depths of it when she 
starts denying or ratio- 
nalizing it: "Everybody 
shops, | know | don't 
really have a problem 
with it." 

О: What should you 
do if you think you 
have a problem? 

A: First off, don't feel 
ashamed. You're not 
alone—this is a very 
common problem 
among teenagers and 
adults. It's a habit that 
got created out of a 
sense of loneliness or 
wishing for connec- 
tion. | would advise 
taking all that money 
and using it for some- 
thing worthwhile, like 
therapy to have some- 
one help you get in 
touch with what's 
going on and what 
you really want. | think 
the shopaholic's typi- 
cal reaction is: "Oh, 
screw it; | don't want 
to spend the money 
on a therapist." (See 
“Help! I’m Losing My 
Mind" elsewhere in 


this issue for informa- 
tion on how to find a 
therapist.) People 
would rather not deal 
with it and minimize 
the problem by say- 
ing, “I'll feel better if | 
just shop for an hour." 
But it doesn't last in 
the long run. When | 
work with shopaholic 
teenagers, | typically 
talk with the family 
and almost always 
start with the parent 
long before the 
shopaholic even gets 
involved. If there were 
parents who were 
there to set limits, if 
their folks were avail- 
able for them, they 
probably wouldn't 
have gotten into this 
mess in the first place. 
Q: What should you 
do if you feel the 
urge coming on to 
shop? 

A: It's a good idea to 
take out a journal and 
start writing down your 
feelings—ask yourself, 
"What is it I’m really 
feeling?" Sometimes 
the mere act of writing 
will help you get in 
touch with your emo- 
tions. You'll start seeing 
patterns in your writing, 
differences between 
when you're shopping 
and when you're not. 
Also, | would suggest 
people write what's 
going on with them 
after they get back 
from shopping: If they 
can dissect their 
euphoria and under- 
stand it, they'll have 
taken the first big step 
toward changing their 
behavior. 
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it happened to me 


By Mary Wells* 


y first thought was, this is so 
unreal. Like I was watching a 
movie or something. Like there 
was no way my eyes were actually see- 
ing what they were seeing. But it was 
true. I walked in on my sister, Rachel, 
with Brian. My boyfriend, Brian. Way 
too real a scene. I’m not talking a Hi- 
how-are-you? kiss, either. What I wit- 
nessed was a my-entire-being-is-con- 
sumed-by-you kind of encounter. The 
kind of scene that made my heart sink 
to the pit of my stomach in a single 
beat. 

А year ago, Brian and I met at the 
| Brooklyn Botanical Gardens in New 
York City. ГЇЇ never forget the first 
time I saw him. There's this very cool 
Japanese pond in the middle of the 
gardens. You walk through a pagoda 
and you feel like you're in Tokyo in 
some shogun's backyard—totally still 
| and fresh. Brian was standing off to 
the side and I noticed he was staring 
s at me. He didn't say a word because 
Қ there was а big “Quiet, please" sign. 
He looked like a cross between Brad 
Pitt and Ethan Hawke. His hair was 
tousled. He had a cross earring dan- 
! gling from his lobe. 

Brian left the pagoda before I did 
and vanished. I figured he was gone 
for good, but about an hour later I was 
in the gift shop buying a cactus and 
felt this presence behind me. 

“Beware of the cactus killers,” Brian 
whispered next to my ear. | could feel 
his warm breath on my neck and 1 


*Name has been changed. 
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nearly melted into a puddle at his feet. 
"They grow huge in the middle of the 
night. Watch out!" Then he smiled this 
amazing smile that lit up the whole 
room. I fell in love on the spot. 

The first person I told was my best 
friend, Trish. The second person I told 
was my sister, Rachel. 

Rachel and І are just a year 
apart—she's 19 and I’m 18. АП our 
lives we've been really close friends, 
but rivals, too. If Rachel got a B+, I 
felt I had to get an A. When I layered 
my hair last year, she did, too. It’s 
always in good fun...but with an 
edge. I should have known she'd 
want Brian from the minute I told her 
he was mine. I guess love really is 
blind to a lot of things. 

Rachel is a sophomore at Rutgers 
University. It's in Jersey, about an 
hours drive from Manhattan. Rachel 
comes home almost every weekend, 
complaining about dorm food and 
dead weekends. I figured she just 
missed us. Anyway, my friend Trish 
was having a birthday party on 
Saturday night, and Brian and 1 were 
going to be there. 

Here's what went down that 
Saturday: My parents were out on 
Long Island with my aunt and uncle. 
All morning I was racing around like 
a maniac running errands for Trish, 
including cabbing to Chinatown to 
get these sparklers she wanted to put 
on top of her cake. Stuff like that. 
Rachel came home that morning, but 
she was just a blur I passed as І was 
zooming out the door. A few hours 
later, І raced back home to get my 
mom's air popper for the party. 
Thats when my whole life turned 
upside-down. 

It was weird. I was thinking about 
Brian when I walked into the apart- 
ment—then I heard his voice. I 
thought, cool, he's come to see me. It 
was a little strange that he was in my 
sister's room with the door closed, 
but I figured he was just listening to 
her stereo. So I burst through the 


door, and there 
they were. Two 
bodies twisted 
together like a 
pretzel. When I 
got over the initial 
shock, I felt like 
there had been an 
earthquake in my 
chest. My heart 
was broken into a million pieces. 

I've heard people say that when 


you're in a car accident, the whole 
scene moves in slow motion. That's 
what it was like when I walked in on 
my sister having sex with my 
boyfriend. My jaw dropped. Their 
faces turned toward me. Their jaws 
dropped. Brian looked down at the 
floor. It all happened in a flash, but it 
seemed like we were in some sort of a 
time capsule that slowed to a crawl. 
Rachel called out my name, but Га 
already run from the room. 

In the safety of my room, I 
couldn't even cry at first. 1 wanted to 
cry, but I couldn't get tears past this 
lump in my throat. I just couldn't 
believe it. My sister? All of our good 
times raced before my eyes. I remem- 
bered when she fed me chicken soup 
after І broke my arm from in-line 
skating. And the time we went to a 
Halloween party as dice, wearing big 
boxes painted white and black. And I 
thought about all the times we sat up 
late at night fantasizing about how 
our lives would be when we were 
grown and married and living in Paris 
or Milan or somewhere. My sister? 
How could she do this to me? 

Then, I began to feel like Га done 
something wrong. What did I do to 
make Brian cheat on me, or my sister 
betray me? How long had they been 
seeing each other behind my back? 
Was Brian thinking about Rachel 
every time he was with me? Did 
Rachel come home from Rutgers 
every weekend just to see my 
boyfriend? Suddenly, my tears came 
gushing out, and thought I would 


1 burst through 
the door and 
there they 

еге: two 
bodies twisted 
ti ghtly togethe p down. 1 felt like sinking 
like a pretzel. 


never stop crying. 
*Hey." That's what 
Brian said when he shuf- 
fled into my room a little 
while later. I was lying 
flat on my bed, face 


into my pillow forever. Is 
that all he could say? 
Hey? Then Rachel came 
in and sat on the edge of the bed. 

"Talk to те,” she said, softly. Talk 
to her? What was I supposed to say? 

"GET ОПТ!” I screamed at the top 
of my lungs. They were both stunned 
because I never yell. I’m a really soft- 
spoken person. But that day, my hurt 
was so deep that I felt a yell welling 
up from my toes. They left, and I was 
alone feeling like road kill; feeling 
like I was a balloon with no air in it. I 
forgot all about Trish and her party, 
and cried myself to sleep. 

About two hours later I woke up. I 
thought maybe I just had had a bad 
dream. Then reality hit and I knew 
my life had changed forever. When 
you love someone and he really hurts 
you, you know you'll get over it 
eventually. But it's like he chipped off 
a piece of your heart. I knew my 
heart would never again be whole 
and pure. 

I got up, washed my face and got 
dressed. The apartment was silent. 
Brian and Rachel had bailed. I knew 
Trish was wondering what had hap- 
pened to me. I called and told her 
what happened. She was as bummed 
as I was but I told her there’s no way 
I was going to stiff my best friend. 
She needed me that night, and I was 
going to be there for her. 

The party was a good diversion. 
Then, at about 9 p.m., Rachel came 
through the front door. I could see 
her looking around for me, and I 
could see she'd been crying, too. “It 
just happened," she said when she 
found me. “We didn’t plan it.” 

I wondered, does Rachel mean a hiss 
just happened or (continued on page 81) 
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what now 
by Kim Lockhart 


The cold, unfeeling world of cyberspace just got a little sweeter. 
Everyone's fave Belgian sin-food has found its way to the Internet. 
“Godiva Online, A Chocolate Lover’s Playground” debuted in January 
on the World Wide Web (http://www.godiva.com.). Now 25 million 
icyberites can order Godiva chocolates electronically and talk directly 
with Godiva and Chocolatier magazine (the forum’s co-producer) via 
‘e-mail. Users also have access to dessert and drink recipes made with 
‘Godiva Liqueur, a time line of the greatest moments in chocolate's 
4,000-year-old history and intriguing (but useless) chocolate facts, all 
‘served up with graphics sure to make your mouth water. 
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HOW TO RAP YOUR 
UAY OUT OF A RAP 


OK, we admit the whole O.J. thing makes 
for some pretty compelling daytime drama. 
But just imagine how entertaining it would 
be if Johnnie Cochran or Marcia Clark got 
up and made like Snoop Doggy Dogg in the 
middle of the courtroom. Jt actually hap- 
pened in Detroit recently when the lawyer 
of a 23-year-old accused murderer deliv- 
ered part of his closing statement in rap: 


It worked for Tim Allen; it could 
work for you. I'm talking about 
"Visions of U.S.," the nation's 
premiere home video contest. This 

isn't America’s Funniest Home 


“Went to a party, sweet 16, decided to stay 
on the scene...” ]t must have helped; his 
client was acquitted. 


\ {+ m 


Videos, Ladies. This is a bonafide 
chance to make the big time. 
Sponsored by Sony Electronics, Inc., 
and administered by the American 
Film Institute, "Visions" invites 
entrants to push the boundaries of 
creativity while exploring important 
issues. The winner receives 
brand-new, state-of-the-art Sony 
video equipment. 

More than 900 tapes were 
submitted last year and, with judges 
like 1985 winner Tim Allen, director 


magazine | Francis Ford Coppola, Trekker LeVar 
NEL Burton and Party of Five's Scott 


WESLEY WILLIS SAYS, 
“Rock Over CHICAGO!” 


osi 


Wolf, the competition is sure to be 
stiff this year. Entries are now being 
accepted in five categories: fiction, 
nonfiction, experimental, music 
video and the "young people's 
category" (for videomakers 17 and 
under). The deadline for entries is 


Pulp Fiction June 15, 1995. For more information 
Cigarette Culture and an entry brochure, call 213-856- 
Stalking Jerry Lewis 7787 or write to: Visions of U.S., 


Ween 


P.O. Box 200, Hollywood, CA 90078. 


earn t h а 1 ег Ен you don't mind wearing the 


remnants of a soda bottle on your feet, the people at Fox River Mills 
(a manufacturer of casual, outdoor and athletic socks) have got the 
sock for you. The "Planet Eco" ragg sock, made from 48-percent 


recycled polyester and approximately one-and-a-half 2-liter plastic 


„Let them eat socks 


ЗИ 4 


We're weird, | 
but not this weird! 


You've seen every I Love Lucy and 
Gilligan Island rerun on the tube 
but are still bored out of your mind 
(go figure) and need a way to fill 
your weekend. 

Why not sign up for a seminar? 
You could learn how to make a 
million bucks or cook a gourmet 
meal or communicate psychically 
with your pet. Yep, you read that 
right. A recent brochure from 
the “Berkeley Psychic Institute of 
Anaheim" offered a seminar where 
you can find out what your pet 
is thinking, if you knew each other 
in a previous life and how to 
spiritually heal Spot should he get 
a bad tummy ache. Only in 
Southern California! 


bottles, is the latest earth-friendly fash- 


ion statement to hit retail. The socks 


"cost $8.25 and come with a liner (made 


from 75-percent recycled polyester) 
that'll keep your toes toasty in cold 
temperatures, and cool and dry in the 
summertime. The only bummer: The 
liner is an additional $5, bringing the 
total to $13.25—a little pricey for some- 


thing that may reek after one wear. 


SASSY GLOSSARY 


. DEFINITION #84: 
godhead (noun) 
Origin: Unknown— 
We needed another “С” 
word (three months and 
counting), overheard this 
one and thought it went 
well with our current 
state of mind. Meaning: 
a person who is the ulti- 
mate, supremo, best of 
the best, like those guys 
in Top Gun. Usage: 
"Brad Pitt is the godhead 


in Legends of the Fall so 1 
paid to see it 12 times!" 


ALMANAC 


A Year Ago This Month... 
Jennifer Capriati was 
arrested on marijuana- 
possession charges. 
*Bobcat Goldthwait set 
Jay Leno's couch on fire. 
*Cindy and Richard paid 
$30,000 for a full-page 
ad in the London Times to 
tell the world how in love 
they were. 

‘Hell Froze Over and the 
Eagles hit the road. 

*Paula and Emilio, Arsenio 
and Star Trek: The Next 
Generation all called it 
quits. 

May Birthdays 
8—Newlywed Melissa 
Gilbert turns 31 
9—Murphy Brown's alter 
ego Candice Bergen hits 49 
10—U2 god Bono is 35 
12—Baldwin brother 
Stephen is 29 
15—Songster Terence Trent 
D'Arby turns 33 

16—Janet, a.k.a. Miss 
Jackson, is 29 
20—Catalog queen Cher 
turns 49 

22—Supermodel Naomi 
Campbell is 25 
24—Michael's mom-in- 
law, Priscilla Presley, is 50 
26—Actress Helena 
Bonham Carter celebrates 
her 29th 

31—Broadway star and 
amour of Andre, Brooke 
Shields, turns the big 3-0 
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5а550шігей 


y Erin Culley 


‘Net 
Safety 


ithout a doubt, the coolest thing 
about going on-line is this: It's 
the one place in the world where 


you can meet new people and not 
be automatically prejudged on the basis of 
your appearance. What counts out in 
cyberspace is wit, intelligence and the abili- 
ty to express yourself—whether you're 
short or tall, skinny or fat, zit-faced or 
fresh-faced. 

But the greatest thing about cyberspace 
can sometimes be its most dangerous 
aspect. When you're on-line, anonymity 
rules: No one out there knows what you're 
really about; you have no idea what kind of 
person's on the other end of the line either. 
You could be "talking" with anyone: from a 
techno-weenie in Coke bottle-thick specs 
to a 45-year-old pervert in Ohio to 
Billy Baldwin. 

This facelessness is something you can 
have fun with, and believe me I have. Once 
I made up a *male" screen name and went 
out surfing the "Net to see what it would be 
like to be just one of the boys. It was defi- 
nitely a riot (though I nearly got nailed 
when I went into a sports-chat arena and 
couldn't answer who'd won the Super 
Bowl in 1994). 

Cyberspace is still a predominantly 
male world at this point, and when you're 
a young woman out navigating the "Net 
you can feel a bit like a sitting duck. The 
flirting and come-ons d be sort of 
but 
believe me it gets old fast. p unfortu- 


funny—even fl first, 


nately it's not all harmless. 

Now, Гт not suggesting you turn into 
Pam Paranoid every time you sign on. Just 
exercise a little caution, be aware of what's 
going on around you. You don’t have to 
put up with harassment. Here are some 
steps to avoid it: 

1. YOUR PROFILE 
Some of the subscriber on-line services 
(like America Online [AOL] and eWorld) 
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offer their clients the option of filling out a 
profile that includes your real name, birth 
date, hobbies, what city you live in and so 
forth. Anyone on your service has access to 
it. Clearly, listing your real name and city 
isn't a great idea (one call to directory assis- 
tance and someone's got your home num- 
ber). But you should also avoid listing 
obvious things pervs might be looking for, 
like the fact that you're a cheerleader or a 
model or you enjoy sunbathing topless. 
People can do searches based on a subject 


4. IF YOU HAVE TROUBLE 
If you find yourself being harassed on-line 
or some idiot insists on sending you offen- 
sive e-mail, don't put up with it. Send an e- 
mail to the sysop (system operator) of your 
on-line service explaining your complaint, 
the offender's screen name and the time 
and date the incident occurred. After being 
reported a few times, the person can lose 
his or her account. 

Cyberspace is an awesome forum. Just 
remember to navigate with caution. 


(like "find all profiles of 16- 


year-old cheerleaders"). 

2. YOUR SCREEN 
NAME 

There is no question that 
when you go into the live- 
chat rooms with an obvious 
female screen name you're 
going to attract attention— 
and a lot of times unwanted, 
sexually suggestive dialogue 
and private messages. I 
you're ready to do battle, go 
ahead and keep your female 
screen name. If not, you can 
still keep one that says some- 
thing about your personality 
but is a little more ambiguous 
as far as gender is concerned 
(for example: PJamFan, 
Sk8freak, Luv2Ski). 

NEVER give it to someone 
you've just met on-line. This 
sounds obvious (and no, I’m 
not trying to act like your 
mother), but you would not 
believe how many people give 
their phone numbers out to 
someone they've only been} 
talking to for a few minutes in 
a chat 


arena. If you are 


absolutely hell-bent on talking} 


on the phone to your new on- 
line friend, get his or her 
number and you make the 
call. If you don’t like what you 
hear on the other end of the 
line, you can always hang up. 


ОК, now that Гуе made you all feel like you need a can 
of mace before venturing into cyberspace (which | 
seriously hope | didn't), | feel | must counter my “safe- 
ty lecture" with something on the lighter side: on-line 
romance. Yep, it does happen. 

"If you want to meet cool guys don't go into any 
chat rooms labeled 'romance'—you know, like ‘Teen 
Romance —because all you're gonna find are des- 
perate geeks and perverts,” says Michele, 18, who's 
seeing someone on-line (they've yet to meet in person 
though. because she's in L.A. and he's in Seattle). 
"Look for rooms that have an interesting or funny 
topic. [My boyfriend and I] met in one called ‘The 
Virtues of Spam' of all places!" 

"Be realistic," warns Patsy. 23. She's met two on- 


` line amours. “A lot of people tend to build their ‘cyber 


boyfriend' up in their minds—it's easy to do because 
you have no idea what he looks like and you can go 
overboard fantasizing about how perfect he is. But 
you'll end up disappointed when you finally meet him 
and Mr. On-line doesn't look like Johnny Depp." 

"My boyfriend and 1 met on-line in one of the Teen 
Chat' rooms when we discovered that we were both 
major movie fanatics," says Lisa, 19. "It was really 
sweet; we'd make dates to meet on-line, and e-mail 
notes back and forth. Finally he gave me his phone 
number and we started talking on the phone. He's 
just the greatest; we help each other with our home- 
с Work, talk about life, compare opinions on all the new 
movies—and we've still never met in person. He's in 
school in New Orleans and l'm at Arizona State 
University. | can't wait to finally meet him in person." 
Of course, being Polly Protective, | can't resist adding 
my own (obvious) advice: 

. Make your first in-person rendezvous during the 
day at a safe public spot where there are plenty of 
people (the mall, a coffee house). That way if he turns 
put to be Mr. Definitely Wrong you're not alone. 

Even better: Have a friend "shadow" you. Sequester 
her to hang in the background and once it's been 
established that things are going ОК, she can bail. 
Паш) unting!—E. С. 


By Dominic Griffin 


Watch It 


sassy checks tt out 


Film-making 
mayhem, 
real-life 
rioting and a 
crime caper. 


ЖЖ 

What began as a very well- 
received short film on the 
film-festival circuit has 
blossomed into a full- 
blown feature. Living in 
Oblivion is a hysterical 
look at "What can go 
wrong, will go wrong, in 
abundance" on the set of 
a low-budget flick. Bug- 
eyed Steve Buscemi 
(Reservoir Dogs, Airheads) 
is the harried director who 
just wants the day to end 
with his life intact. Along 
the way, he'll have to deal 
with egotistical midgets, a 
tyrannical and asinine lead- 
ing man who wants to 
direct and a special-effects 
guy whose only specialty is 
his education. If you wanna 
make a movie, see this and 
do everything differently. 


MOVING THE 
MOUNTAIN 


cles the events up to 
and beyond the 


for democracy in 
Tiananmen Square. 
Aside from the news 


tary recreates events 
from the lives of the 
young, uprising lead- 
ers to help illustrate 


Зр heart- 
pounding-through-your-chest, 
| am flying! skydive from a 


Chinese students' fight plane soaring over the sea. 


round-trip airfare for you and 
20 of your closest friends. 


: 5 2Х2Х2тһе typical flying 
footage, this documen experience (magazines, bev- 


erage service, peanuts) that 

gets you where you're going. 
$ Your basic-stuck-listen- 

ing-to-the-life-story-of-the- 


guy-sitting-next-to-me 
nightmare. 
SK Missed your plane, babe. 


what drove them 
to the point where 
they were willing 
to risk their lives 
for freedom—a 
right too many of 
us take for grant- 
ed. As riveting a 
story this makes on 
its own, by far the most 
affecting element of the 
piece is the narration by 
the leaders themselves. 
Gathered around a 


conference table, the SUNDANCE FILM FESTIVITIES 


still-young men and ark City, Utah: It’s like Vegas in reverse, really. 
women emotionally Outside it feels like zero degrees. Inside any 
тера наа тана one of the bountiful hotels, restaurants or bars 
еме ЕЛЕ (even public libraries, if you're so inclined) 

i the temperature runs up to 85 degrees. 
due abundance as they Basically, you're constantly putting on or tak- 
recollect loved ones ing off layers of clothing. And for many of the 7,000 cellu- 
they were forced to | lar-phone owners who invaded the beautiful city in order 
US dre es to watch films, buy films, promote films or to report on 
they fled their home-) Ш 5s buying, йү anc p 

ing films, it was too damn cold. 

land. Should be 
mandatory viewing. 


(Namely for wusses like me.) 
The Gen-X talk fest Before Sunrise 
USUAL 
SUSPECTS 
Жок: 


kicked off the 10-day festival. 
(Incidentally, host Robert Redford 
We haven't had this 
good a caper story 


inadequate cops arrest 
who they think are "the 
usual suspects" played by 
Gabriel Byrne, Stephen 
Baldwin, Kevin Spacey, 
Kevin Pollack and Benecio 
Del Toro. A tad perturbed 
at the inconvenience of 
continued on next page 


since The Italian Job. 

When a truckload of gun 
parts is hijacked in New 
York City, the seemingly 


introduced it as *Beyond Sunrise," 
which may be more apt.) And, appro- 
priately enough, you couldn't swing a 
cat at any party without hitting Before 
Sunrise star, Ethan Hawke. Co-star 
Julie Delpy was around, but unfortu- 
nately not as frequently. 

As far as stars seen too frequently, 
they include former Whos The Boss? 
star Alyssa Milano (of the I'm-just- 
here-to-watch-some-films-and-to- 
schmooze-my-ass-off set) and Frank Whaley (The Doors, 
Pulp Fiction), who was there to promote a little indie flick 
called Homage. The plot: Wacko kid (Whaley) gets a gig on 
the farm so he can further his obsession with a voluptuous 
television actress played very convincingly by Sheryl Lee 
(she played the body in Twin Peaks). Shockingly enough, 
she is able to resist his advances so Whaley resorts to mas- 
turbating (several times) before killing her. 

The “have-to-see” movies include Usual Suspects (see 
review), Crumb (documentary on cartoonist R. Crumb), 
Party Girl and The Brothers McMullen (with newcomer 
Edward Burns).—D.G. 
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Define “sassy.” 


NN 


being strip-searched cour- 
tesy of the NYPD, the con 
men put their minds 
together and plan a $91 
million heist in Los 
Angeles. The Pulp Fiction 
of this year, Usual 
Suspects twists and turns 
right up to the last reveal- 
ing scene. Simply a terrific 
film. Originally slated for 
fall release, the movie has 
been bumped to summer 
as a result of its positive 
screen tests. 


isten Up 


Jennifer Clay 


600 600 DOLLS 
А Boy Named 600 


(Warner Bros.) 


The Goo Goo Dolls' 
Superstar Car Wash (1993) 
is a tough disc to follow. 
Although it didn't make 
the Dolls superstars, it was 
supercool. But no fear. 
These Buffalo boys named 
Goo took giant strides 
toward their latest and 
most accomplished record 
yet, A Boy Named Goo. 
They're a far cry from 
the adorable, little punk 
guys seen thrashing about 


on a stage in Long Beach, 


Calif., circa 1986. Yeah, 
they're still adorable, but 
the music has gone from 
basic adolescent garbage 
slop to interesting, searing 
Replacements-like-punk- 
pop. Fast tracks like the 


// 
NN ff 


“ 


screaming "Burnin' Up," ” 
the stop-me-in-my-tracks- 

with-your-sexy-voice- 

Johnny "Naked" and the MUDHONEY “ 

snappy (literally) “Only Му Brother The t 

One" are powerful feasts W 

that will satisfy die-hard (Reprise) NN 

Goo Goo fans. The pièce 

de résistance, the moment It’s no longer cool to be // 
of sheer brilliance, is the grunge, and since Green 

absolutely beautiful Day commercialized \\ " 


"Name." There's nothing 
like moving acoustical gui- 
tar and heartfelt lyrics to 


punk, it's no longer cool 
to be punk. Mudhoney 
doesn't care. After all, 


get ya' in the gut: "Did 
you lose yourself some- 
where out there?/...| won't 
tell them your name." Tell 
us! We want to know who 
makes you so sad! The 
Goo Goo Dolls are stars, 
and they definitely haven't 
lost it...no goo about it! 


they're the Godfathers of 
Grunge...and from their 
latest offering, they sound 
like Seattle's step-children 
to punk Grand-pappy Iggy 
Pop. They make no bones 
about the similarities 
between singer Mark 
Arm's voice and that of 


Iggy’s growl. There's even 
an obvious tribute to Pop 
& The Stooges’ "1970" 
with “1995.” My Brother 
The Cow is far more 
focused from the first ele- 
mentary punk chords of 
“Judgement, Rage, 


The Blue Up? gets 
down and dirty. 


MUD BATH, ANYONE? 


No this isn’t an ad for a body-cleans- 
ing treatment. It’s just The Blue Up? 
greasing it up for their major label 
(Columbia) debut, Spool Forka Dish. 
Since the band’s inception in the late 
'80s, they've been stirring up home- 
town Minneapolis with their 
Siouxsie Sioux-meets-Kate-Bush 
music. Their pretty-yet-mean tunes 
on the independent platter Cake And 
Eat It (1992) were appetizing, but 
Spool Forka Dish is definitely a 
savory blend. Equally trippy (and 
tasty) are their live performances: 
Whether its home-baked cookies or 
kitchen utensils, The Blue Up? is 
sure to have treats to toss. And don't 
be surprised to see vocalist Rachel 
Olson covered (selectively) in 
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paint...don't try this at home, girls! 


As "The Band That 
Doesn't Matter," 
Mudhoney's new platter 


Retribution, and Thyme" 
to the finale (what a way 
to end it!) "1995": "It's 
1995, alright/They say I’m 
lucky to be alive/Yeah, 
me and everybody else." 
There's no grazing in the 
back-40 here; the disc is 
angry, heavy tunes with 
insightful Burroughs-like 
lyrics, e.g., "FDK 
(Fearless Doctor Killers)." 


ly stepping out of the 
shadows of fellow 
Seattlites (whom they so 
obviously influenced) 
and turning them into 
the band from Seattle 
that does matter. 
Rightfully so. 


ҮТ 


Cute Band Al 


ennifer 


ert... 


eet Munkafust, a three-piece contempo- 
rary rock band that has opened for Soul 
Asylum, Candlebox and The Samples. Since 
forming at the University of California, Santa 
Barbara, the band (composed of Evan Brau, 
Stephan Gelfand and Kristyan Ransonnet) has 
received mucho kudos throughout California. In 
1993, they appeared on the Fox televison show 
Class of ‘96 and since then have been touring 
college campuses across the country. They've 
sold more than 5,000 albums at their gigs. 
After their first commercial CD titled Unveilea 
(on the independent label FG Records) was 
released, the Los Angeles Times called them 
"the next big thing in rock." Not too shabby, eh? 
Wacky lead singer Evan Brau describes their 
sound as ‘bluesy pop funk rock.” So, whether 
you're a Bon Jovi lover or a grunge rocker, 
there's no doubt their songs will appeal to you. 
The best thing about Munkafust is they are 
young and cute (that's a given!)—especially live! 
They're also mysterious: When ] asked how 
they got their name, they wouldn't say. 


may have them unwilling- 


Advertisement 


Ша | 
1-900- QWE 


Ба ТОМЕ REQUIRED. 
UNDER 18? GET PARENT'S PERMISSION. 


Yov'd like to check out the music you read about in 
SASSY, but you want to check it out before you buy it. 


Just call 1-900-73-SASSY ($.95/min.) and choose the 
four-digit code for the track you want to hear. You can 
hear three tracks from each album. Each cut will be 
11/2-minutes in length. You can listen to as little of the 
track as you want, move quickly from cut to cut and 
end the call at any time. Just follow these directions 
using your phone keypad: 


Press: 3 Fast forward (press successively); 4 Get loud- 
er; 5 Get softer; 7 Repeat from the beginning; 9 
Pause; * Exit music/Bypass most prompts. 


Press the code on the left to hear the music you want: 


1655 THROWING MUSES 

University (Sire/Reprise) Band leader and vocalist 
Kristin Hersh belts out some intense lyrics cloaked in 
rhythms that really pounce. | | 


1656 SIOUXSIE AND THE BANSHEES 

The Rapture (Geffen) Their first album in four years 
marks a definite departure from their earlier work. A 
completely surreal sound. 


1657 CERTAIN DISTANT SUNS 
Happy On The Inside (Giant) A happy attempt at 
blending pop, rock and hip-hop. | 


1658 POSTER CHILDREN 
Junior Citizen (Sire/Reprise) 
Punky guitar-driven rock that's a mix of late '70s 
British (Buzzcocks) and '90s heavy (Fugazi). 


1659 600 600 DOLLS 

A Boy Named Goo (Warner Brothers) 

Adorable punk boys play interesting, searing 
Replacement-like punk-pop. These Dolls are stars. 


1660 MUDHONEY 

My Brother The Cow (Reprise) 

The Godfathers of grunge offer a new, very Iggy 
Pop-sounding album. Heavy tunes with some 
insightful lyrics—the perfect combination. 


1661 THE BLUE UP? 

Spool Forka Dish (Columbia) 

This Minneapolis all-girl trio blends elements of Siouxsie 
and the Banshees and Kate Bush with their own unique 
sound which they have dubbed "Psychofaerie Pop." 


1662 MATTHEW SWEET 

100% Fun (Zoo Entertainment) 

The very real Sweet offers quirky pop music, 
Ва nant heart-tuggin’ ballads and Southern acid- 
ried tunes. You'll want to dance, love and cry. 


You can still check out the Hotline's previous listings: 


APRIL 

1651 BON JOVI 

1652 TRIBUTE TO BLACK SABBATH 
1653 CATHERINE 


Not available from Canada. You will be charged 
$.95/minute on your monthly telephone bill. Average 
call lasts 2.5 minutes with an average call of $2.75. 


A service of MUSIC ACCESSO Inc. (718) 398-2146 
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Pon м аа 


а lways evolving, Juliana Hatfield has dropped the 
"trio" from her moniker (“Well, Tm working with dif- 
ferent people now”) and has moved from her native 
Boston to New York City. The 27-year-old made a name 
for herself with Become What You Are, her 1993 second 
solo album. Her new album, Only Everything, sees her 
heading off into a more developed and crunchier guitar 
sound, though she says it’s “just a natural progression.” 
We could tell you all about the nifty songs and all, but 
every other mag will take care of that chore. Instead, 
here are Julianas thoughts on really important stuff. 


The Feminist Movement: “I draw a blank.” 


Movies marketed toward a certain 
nameless generation: “Did that really 
happen? [If so] it’s OK with me.” 


The Clinton administration: “They 
seem to be losing their hold but you 
gotta give them an A for effort.” 


Lecherous men who try to pick up 
Juliana: “They don’t. I don't give off a 
vibe that lecherous men pick up on.” 


Non-lecherous men: “It never really 
happens. People don’t notice me.” 


Groupies: “There’s no such thing as 
male groupies.” 


Designer drugs: “What are they? 
Prozac? They have a nice ring to them. 
They sound good, but apart from the occasional herbal ener- 
gy tablet, 1 don’t do drugs.” 


Cosmetic surgery: “I’ve contemplated having my breasts 
removed. They're useless and a pain in the ass." 


Armed forces: “I wouldn't want to be part of it." 
Religion: *Religion equals war." 

0.J.: “Wife-beater.” 

Fashion magazines: “I’m a junkie for them." 
Waifs: “Kill the waif. I killed the waif.” 

The fashion industry: “Catty.” 


Beauty and makeup tips: “Beauty comes from within, and 
you can’t fix yourself from the outside. You have to purify 
yourself from inside to be beautiful on the inside.” 


What would you buy with $5 at a 7-11? “A few bottles of 
Perrier, a cup of ice and People magazine.—D.G. 
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interview, 


MATTHEW SWEET 
100% Fun | 


This guy wins big points for 
being the coolest! Sensitive 
and real, Sweet bares his 
soul, laying it on the line with 
each word and every note. 
Don't be fooled by the title: 
100% Fun may be a pleasure 
to listen to, but it's not 
about pleasant love stories. 
Like previous releases 
Girlfriend and Altered 
Beast, Sweet again pens 
weird and dark lyrics to 
quirky pop music, poignant 
heart-tugging ballads and 
Southern acid-fried tunes. 
Definitely a product of its 
creators, the fabulously tal- 
ented Sweet and mega-pro- 
ducer Brendon O'Brien 
(Pearl Jam, The Black 
Crowes), the 12 tracks on 
100% are big...the biggest. 
There's the poppy love song 
"Sick Of Myself," about a 
totally obsessive person who 
hates himself—completely 
demented! The nearly five 
minutes of swirling guitars 
on "Lost My Mind" and the 
super-pop, super-spacy 
"Super Baby" are equally 
whacked-out. Switching 
gears, there are the sad cries 
of a lonely man in "Not 
When | Need You" and the 
mournful take on reality in 
the soulful "Everything 
Changes." In just over 40 
minutes, Sweet makes you 
want to dance, love and cry. 
It's an emotional roller coast- 


er ride. (Where's the tissue?) 
100% Fun is 100-percent 
fabulous. 


SEDUCTION 
THEORY 
By Thomas Beller 


(WW Norton & Company) 


Seduction Theory by 
Thomas Beller is a spirited 
collection of 10 short sto- 


THOMAS BELLEI 


ries about youthful New 
Yorkers trying to find their 
ways in life—and their soul 
mates. (See next page for 
an interview with the 
author.) Reading this book 
is a little like watching a 
(good) Robert Altman 
flick: There are a zillion 
characters roaming 
around doing nothing in 
particular but who are, 
nonetheless, very com- 
pelling. Individually, the 
plots of each story are not 
edge-of-your-seat thrilling 
(Sarah and Paul go to din- 
ner; Jane and Michael 


drive to the country), but 
strung together they are 
an interesting mix. Beller 
lets the reader in on the 
characters' wandering 
minds, revealing the lone- 
liness, fear and daring of 
single life in the fast lane. 
The commitment-shy will 
appreciate the short-story 
format: short, little one- 
two punches that can be 
read in a jiffy and won't 
leave you cold. 


OTHER 6000 


(Chronicle) 

The perfect 
book for those 
who want to 
find out what all 
their rampant 
nocturnal 
images mean. 


by Holly Uyemoto 
(Dutton) 

Wil is a girl 
with an ex, a 
new prescrip- 
tion for lithium 
and some seri- 
ous questions 
about her 
Japanese 
heritage. 


by Joan Bauer 
(Delacorte) 
Aspiring pho- 
tographer A.J. 
is offered help 
by a cupid, but 
only in one 
area: artistical- 
ly, academical- 
ly or romantically. 


JOAN\ BAUER 


О. In Seduction, you write about 
men from a female perspective real- 
istically. Did you do research...talk 
to your girlfriends about guys? 

А. [Laughs.] I spend a fair amount 
of time thinking about what women 
are thinking, which is an ambitious 
project. I try to always think about 
what other people are feeling, what 
their motives might be and so on. 


Q. Your writing style is more fluid 
than a lot of the writers who deal 
with twentysomething life. Is that 
intentional? 

A. I don't want to be clumped in 
with that ‘twentysomething’ writing 
group, but I’m not conscious of my 
style. When writers talk about what 
influences them, they are really 
talking about a wish list or whom 
they admire. It would be difficult to 


interview 


Thomas 
Beller 
Seducer 
eXtraordinaire 


write in someone else’s style 
because we have different influ- 
ences: stoplights, corn flakes, 
movies—whatever the sum of our 
experience is. 


©. The Alex Fader character shows 
up in a lot of the stories. Is this 
character autobiographical? 

A. We have a lot in common. Гуе 
grown up in and around New York 
City, so the stage setting of his life— 
and the fact that his father died 
while he was young—is autobio- 
graphical. But the stories are stories. 


О. Each one is intriguing—but they 
are all so different from each other. 
One would make me smile and the 
next would leave me wistful... 

A. 1 wrote them without calculat- 
ing what would become of them. 1 
wasn’t consciously trying to write a 
book on young people and their 
sexual misadventures. But then my 
editor pointed out that there was a 
theme tying them together. 


Q. which is? 

А. People trying to connect with 
someone, and the general mess 
they can get themselves into. I 
think when you are in your early 
20s, you go off and find yourself in 
weird situations—nothing is quite 
what it ever was or will be. You go 
through these stages and try to fig- 
ure out what it all means, and you 
kind of hope that in the end it 
finally makes sense. The characters 
reflect that, and I think—I hope, 
anyway—that readers will recog- 
nize and respond to that.—H.B.P. 


campus scene 


EXCUSE ME, JS THAT A 

BOMB IN YOUR 

PACKAGE? 

Stanford University 
Check out what happened at 
Stanford’s Department of 
Microbiology and Immunology. 
After receiving an odd-smelling 
package, an administrator notified 
the Stanford Police, who had a 
bomb technician check the manila 
envelope for explosives. 

It turns out the package con- 
tained several used condoms and a 
liquid substance that police believe 
to be semen. Since there was no 
legible return address, authorities 
are stumped. But uninformed 
sources say that when the mail 
offender is found, Stanford admin- 
istrators will go postal on him. 


STAY TUNED 
Indiana University 
Under consideration now: 

Indiana University’s Four-Year Path, 
a program in which IU would pay 
for any courses students must take 
if, after four years, they haven’t met 
graduation requirements. Sure, 
there are strict criteria—adviser vis- 
its, limited changes in major, organ 
donation—but, hey, we're talking 
free tuition here. What's a lung 
among friends? 


NO MORE PANTING IN 
THE COMPUTER LAB 
Carnegie Mellon 
University 
Students are crying censorship 
because Carnegie Mellon University 
administrators are blocking Internet 
access to explicit sexual material. 
CMU says it is trying to escape 
prosecution under Pennsylvania's 
pornography laws. (It seems that 
elementary-school children use 
CMU’s system and could possibly 
access photographs that depict 
nudity and bestiality. Oops.) 
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Lawyers say that it would be dif- 
ficult for parents to sue the univer- 
sity because they'd have to prove 
that the material had no socially 
redeeming value. Hey, we're on to 
something. If your parents stumble 
upon your Playgirl collection, worry 
not. Tell 'em it's an educational tool. 
They just might buy it. 


AS WELL-ROUNDED AS 
YOU CAN GET _ 
University of California, 
Davis, Experimental 
College 
See Jane Student. See Jane get tired 
of Freudian Analysis of Shakespeare's 
Bathroom Cabinet 101. See Jane 
enroll in UC Davis, Experimental 
College's witch- 
craft class to learn 
about rituals and 
trances. If Jane, 
per chance, gets, 
bored, she сап 
enroll in funky-)} 
style street мне 2 
ing, herbs forThese schools 
winter health or make studying 
full-body mas- 9 fine art. 
sage. (Psst, Jane, when you need a 
guinea pig for that last one, look no 
further. We here at Sassy will donate 
our muscles for tenderizing—all in 
the name of higher education. Rub, 
Jane, rub.) 


A TRUE ALL-NITER 
Oklahoma City 
Community College 
At Oklahoma City Community 
College, the unofficial motto is: Sleep 
till noon, watch Oprah, Phil, Ricki— 
whomever—put the cat to bed and 
go to class. 
Since January, OCCC is offering 
12 classes in business, healthcare 
and computer science—all starting 
after midnight. Now the only prob- 
lem for confirmed night owls is 
finding some other excuse than, “1 
slept through the alarm.” 


TERMINALLY CREATIVE 


You're such an artist, you make your 
friends cry in their crayons. But the 
thought of having your creativity 
stifled at an institution of higher 
learning makes you want to cry. Well, 
take heart, future Picasso; there are 
plenty of places you can go to further 
your artistic dreams. Here are the 
creme de la créme: 


Art Center College of Design 

1700 Lida St. 

Pasadena, CA 91103 

818-584-5035 

Art Center is one of the most influential 

schools of automotive design in the 

world, but also offers degrees in film, 
product design, advertising, 

a photography and environ- 

mental design. Tuition is 

about $22,000/year. 


“California Institute 
of the Arts 

Е-е 24700 McBean Pkwy. 
БОЛАР Valencia, CA 91355 
800-545-ARTS or in Calif.: 
17 800-292-ARTS 
: Want to be in anima- 
tion? Founded by Walt 
and Roy Disney and 
LuLu May Van Hagen, 
Cal Arts is a school 
where students often 
get lured away by 
Hollywood studios and 
big salaries before 
graduation. Other spe- 
cialties include dance, 
film/video, music and 
theater. Tuition is $14,600/year. 


Rhode Island School of Design 

2 College St. 

Providence, RI 02903 

401-454-6100 

RISD is considered one of the apparel 
industry's leading schools. Degrees are 
also available in fine art, architecture and 
design. Tuition is $16,774/year. 


The School of the Art Institute 

of Chicago 

37 S. Wabash Ave. 

Chicago, IL 60603-9899 

800-232-7242 

The Windy City boasts the number-one 
fine arts graduate program in the United 
States. Famous grads include Walt 
Disney, Georgia O'Keeffe, Halston and 
Robert Indiana (who drew that groovy 
LOVE stamp for the post office). Tuition 
is $14,430/year. 


CAL ARTS PHOTO, COURTESY OF CAL ARTS 


| caught my boyfriend 


(continued from page 71) a relationship 
just happened? But all I could manage 
to ask was “Why?” And that sinking 
feeling in my gut grew to a complete- 
ly unmanageable size, and I thought I 
might throw up. Rachel took my arm 
and led me into a quiet room at the 
back of the apartment. I started to cry 
all over again. 

“Why?” I blubbered. 

There was this awkward silence 
that seemed to last forever. Finally, 
Rachel looked me in the eye and said 
honestly, “1 don't know." 

At that moment, I learned a lot 
about life. Even though you want 
things to be nice and neat, they rarely 
are. Sometimes there are no answers 
even when you're asking all the right 
questions. That night I felt incredibly 
sad and lonely. And I felt sort of 
calm, too. Like the worst was over. 

The next day I gave Brian the boot. 
I wrote him a letter and told him how 
much he'd hurt me. He called and 
said he was sorry, that it wasn't their 
first time together, but it was definite- 
ly their last. I listened, but his words 
just didn't cut it. 

Now, after a few weeks of feeling 
awful, Гуе started to feel like I can 
forgive Rachel. Forget? I don't think 
so. But I just don't see any point in 
staying mad since my sister will be in 
my life forever. She's the only sister I 
have. The one who will be the maid 
of honor at my wedding. The one 
who will hold my hand when I have 
my first baby. The one who will help 
me plan our parents’ 50th wedding 
anniversary when they get there. She's 
my sister, and I miss her when she's 
not around. 

You know, Rachel never has been 
able to explain why she zeroed in on 
Brian. I don't think she even knows. 
Maybe she was jealous, or just lonely. 
Maybe she was scared about growing 
up so she did something really imma- 
ture. Who knows? The way I figure it, 
there never is a really good reason for 
hurting someone you love. But there 
are a lot of good reasons for forgiving 
someone you love. 


Retail Details 


LOOKS THAT GET LOOKED AT 
PAGE 34: Babydoll: Wasteland outfit 
at Wasteland in Los Angeles; Leeds 
shoes at Leeds stores nationwide. 
PAGE 35: Punkster: Funkeesentials 
top, Ash T-shirt and Mantrap skirt at 
Funkeesentials in Los Angeles; Doc 
Martens boots at Bootcamp. Classic: 
Cignal blazer, skirt and shirt at Cignal 
stores; Charles David loafers at Charles 
David stores. PAGE 36: Tomboy: 
Adidas T-shirt and shoes at major shoe 
stores nationwide; Levi's at depart- 
ment stores nationwide. PAGE 37: 
Hip-hop: Funkeesentials sweatjacket 
and tank top at Funkeesentials; 
Wasteland pants at Wasteland; Adidas 
sneakers at major shoe stores nation- 
wide. Romantic: Betsey Johnson dress 
at all Betsey Johnson stores. 
BATHING BEAUTIES 

PAGE 38: daffy bikini at Macy's North 
East. PAGE 39: H50 bikini at Infinity 
stores. PAGE 40: Left: Hobie bikini at 
Mercantile stores. PAGE 41: Sassafras 
suit at The Sports Authority in Florida. 
PAGE 42: Too Hot Brazil bikini at 
Alice's Day Off in Miami, Fla. PAGE 
43: Left: daffy bikini at Lazarus stores. 
Center: daffy suit at Robinson's May in 
California. Right: daffy bikini at 
Filene's in Boston. PAGE 44: Н20 biki- 
ni at Infinity stores. PAGE 45: Left: 
daffy two-piece at A&S in New York. 
Right: Sunset Beach bikini at Ronjon 
stores in Florida. 

THE LITTLE DRESS STEPS OUT 
PAGE 50: Emil Rutenberg dress at 
Fred Segal stores; Kenneth Cole san- 
dals at Kenneth Cole stores. PAGE 51: 
Dress by XOXO at fine department 
stores. PAGE 52: Necessary Objects 
dress at Macy's stores nationwide. 
PAGE 53: Necessary Objects dress at 
Macy's stores nationwide; Charles David 
heels at Charles David stores. PAGE 54: 
Emil Rutenberg dress at Fred Segal 
stores; Kenneth Cole shoes at Kenneth 
Cole stores; Nicole Miller bag at Nicole 
Miller Boutiques. PAGE 55: Necessary 
Objects dress at Macy's stores nation- 
wide. 

PATENT, SATIN AND SHINE 

PAGE 56: Frances Lam coat and skirt 
at Toshiro in Chicago; Joel Fitzpatrick 
top at NaNa stores. PAGE 57: Joel 
Fitzpatrick turtleneck and skirt at NaNa 
stores. PAGE 58: Nicole Miller shirt at 
Nicole Miller Boutiques; La Perla bra at 
Saks; Milk Fed trousers at Union 
stores. PAGE 59: Stussy sweater at 
Union stores; Joel Fitzpatrick skirt at 
NaNa stores. PAGE 60: Emil 
Rutenberg cardigan at H. Lorenzo 
stores; Agnés B. shirt and pants at 
Agnés B.; Kenneth Cole loafers at 
Kenneth Cole stores. 


SUBSCRIBER SERVICE 


SASSY would like to provide you with the 
best possible service for your subscription. 
If you need to contact us for any reason, 
please use the resource listing below as a 
guide. 
Subscriber Services Address 
Send your subscription order or other 
subscription correspondence to: 
SASSY, 
P.O. Box 57497, 
Boulder, CO 80322-7497. 
Subscription Questions 
For all subscription inquiries, call: 
1-(800)-274-2622 
If possible, please have your mailing label 
available when you call. For subscription 
inquiries from outside the U.S., please call: 
1-(303)-678-0354. 


Moving 

Please give us 4-6 weeks notice to ensure 
uninterrupted service. Magazines are not 
forwarded by the Post Office, unless 
requested. Be sure to include your old 
address, your new address and the date 
you'll be at your new address. If at all 
possible, please attach your mailing label 
showing your old address and account 
number. 

Duplicate Copies 

Duplicate copies can occur when there is a 
slight variation in your name or address. 
Please send both mailing labels when 
notifying us of duplicates. Be sure to tell us 
which address is correct. 

You've Made a Payment — But You're 
Still Getting Bills and/or Renewal Notices 
The invoice/renewal notice you've just 
received was most likely generated just 
prior to your payment. If you have paid your 
bill in the last 4 weeks, just ignore the new 
bill. But, if it has been longer than 4 weeks 
since you paid your bill, call us or send us a 
copy of your cancelled check along with the 
new invoice. 

Back Issues / Bulk Copies 

We have approximately 2 years of back 
issues available for purchase. To order by 
credit card please call: 1-(800)-274-2622. 
Back issue price list: U.S. Canada or 
Mexico: 1st back issue $8.00 (in U.S. 
funds); 2nd back issue $5.00. For all other 
foreign countries: 1st back issue $12.00 (in 
U.S. funds; check must be drawn on a U.S. 
bank); 2nd back issue $8.00. In order to 
purchase any 2nd back issue at the lower 
price, both issues must be ordered at the 
same time, shipped to the same address 
and be for the same magazine. Allow 4-6 
weeks for your back issue to be mailed. 
Contacting Editors 

Send your letters to: The Editors, SASSY, 
6420 Wilshire Blvd., Los Angeles, CA 
90048-5515. Or call: 1-(213)-782-2950 (call 
between 9:00 am and 4:30 pm PST). Be 
sure to include your name, address and 
phone number. All materials sent to the 
editors will become the property of SASSY 
and cannot be returned. 

Advertising Information 

If you would like to get information on 
advertising in SASSY, please call: 
1-(213)-782-2379 (call between 9:00 am 
and 4:30 pm PST). 

Mailing Lists / Telephone Solicitations 
We periodically make our subscriber list 
available to a few select companies whose 
products may be of interest to you. If you 
would rather not be placed on such a list, 
just send us your mailing label along with a 
request to exclude your name. Please 
indicate on your request whether you wish 
to be excluded from mail and/or telephone 
solicitations. 


Cet it in the mail 


F HE Е SEND us your 
FAVORITE PHOTO 


for a FREE 5” x7” color enlargement! Send in 
this offer with your photo or instant print (5” x 
7” or smaller). Please include $1.00 for P&H 


4 r Enlargement 


and send to: Reliance Color Labs, Inc., Studio FSS-95, Р.О. Box #1000, 
Swansea, MA 02777. Write or call (800) 33-COLOR (9-4 EST) for a free mailer 
and information on our other fine photo offers and products! 


T-Shirts T-Shirts T-Shirts 


Send $1.00 for in- Yan 
Color Catal L& XL $16.99 
Today! 2406 XXL add $1.50 


Many styles to Design on Black Tee 
choose from! Shipping Included 


MARIAH 11012 Ventura Blvd #79В Studio City CA 91604 


x LITTLE MISS AMERICAN STAR АД 
x JUNIOR MISS AMERICAN STAR. № 


x TEEN MISS AMERICAN STAR 
ж Ages 5 to 19 ж PAGEANT TM Since 1978 ж 


FORMER CONTESTANTS HAVE WON ROLES IN 
MOTION PICTURES AND TV COMMERCIALS 
All interested in Glamour, Fun and Excitement ... Send $5.00 Processing Fee, 
2 PHOTOS, RESUME & Self-Addressed, Stamped Enveloped to. 
AMERICAN STARS, P.0. BOX 1560, POINT PLEASANT BEACH, NJ 08742 


Gabriella Hiatt 1995) 


Self-Esteem 


Poise, Peace & Power 


Want if? Get it! 


Radical => FREE PUBLICATION < Radical 
мі: Beenbsteem 
Box 536, Pacifica, СА 94044 


TRAIN TO 


BEA -. 
MODEL 


or...just look like one® 
Gain 
popularity! 
confidence! | 
poise! | 

CALL OR WRITE 

NOW FOR... 


* Free modeling 
book 


* Free modeling 
newsletter 


* Free beauty 


NO NEGATIVE NEEDED 
TRUE COLORS • BEST QUALITY 
SPEEDY SERVICE 


Send any photos, images 
instant prints (B&W/Color 
up to 8"x10" or color 35 mm 
negs. (returned). 


* 32 Wallets & 1-5"x7" $ 
* 2 Custom 8"x10" 


EU for faster result, cé 


THE BARBIZON INFO. CENTER, Dept. S2 
2240 Woolbright Rd., Suite 300, Boynton Beach, FL 33426 


ж 2 Prints 3/"х5" 
ж 1 Enirgmt. 5"x7".... 
ж 1 Custom 8"x10".. 
Guaranteed. Encl. check or 
M.O. with ret. address, send to: 
RELIANCE COLOR LABS, INC. 
Studio R19-47 Box 1000 
Swansea, MA 02777 
(508) 677-4444 


For 4-DAY IN-LAB EXPRESS SERVICE add $2 


name 


age monete cl 
area code 


POSTAGE & 
HANDLING CHART 
Up to $5.00 ....... add $1 
$5.01 to $10.00 ........ $2 
$10.01 to $15.00 ......$3 
Over $15 


address | 


ейу 4 Етіс ойы! 


state _ zip е 
C Check here to receive competition entry information 


ak Good And Feel Great! 
= 


Lg 

Fan AT HOME 
Free, beautiful 38 page full color catalog by ETS, 
Inc. has a full range of high quality professional & 
residential indoor tanning beds featuring the finest 
Wolff systems. Along with a full line of tanning 
lotions, lamps, parts, apparel, and accessories. 
Monthly payments as low as $18. Call today for 
wholesale prices. 1-800-462-9197. 


Poctry CortGest 


eFour $1,006 Grand Prizes 
e$40,000 in Prizes © Gifts 
eFREE gift for Every Contestant 


Enter TODAY, Even if You've Never Entered & Contest 
Before! This could be your big chance to win $l,ooo 
CASH or have your poem published in our hard-cover 
book! Send up to THREE poems (зо line limit) with a 
stamped, self-addressed, ho (business size) enve- 
lope to: 


Шаа Dress 
2899 Е. Big Beaver Rd, Ste. 311-5 9 
Troy, Michigan 48083 

Fax 810.524.0124 


Phone 810.524.0228 e 
Compuaerve:73322,1434 


MAKE YOUR HOME A TROPICAL PARADISE! 


WOLFF, TANNING BEDS 
Buy Direct and Save Up To 50%! 
New and Used Units Available 


Call for a FREE color catalog! 
1800۰4629197 


PROJEKT 


ethereal gothic 
catalog... free! 


К sbare the bitter t existence 

we all exp nce but few 

Ый 1 acknowledge . . . 
Е projekt-x. box 1591 


garden grove, ca 92642-1591 


Meet it in the mail 


P OETRY 
CONTEST 


Troy, Michigan - Iliad Press is a major international publisher of poetry and 
literature. Since 1989, Iliad Press has been encouraging the craft of writing, and finding bright, new authors to 
publish, by offering $1,000 grand prizes, and 99 other cash and gift awards in each of its contests. For 1995, 
Iliad will be offering QUARTERLY grand prizes. You could be the next winner, even if you've never entered a 
contest before. Enter now! There's no entry fee and no purchase required. Send up to three poems (maxi- 
mum 30 lines) to: Iliad Press, 2899 E. Big Beaver Road, Suite 311-SC, Troy, MI 48083. 


want, and mai check orm 
include $3 post: 


Undiscovered talent welcome. No 
entry fee and no purchase required. 


POSSIBLE PUBLICATION! 


Send one original poem, 20 lines 
or less, any subject, any style to: 


The National Library of Poetry 
11419 Cronridge Drive 
PO Box 704-1097 
Owings Mills, MD 21117 


u^ 
255. 


% 
Я 


T toPs, bottOMs, 
dREsseS, SleePweAR, 
uNderweAr, stUfF! 


For a FREE catalog 
call 1-800-delia-17 
(1-800-335-4217) or write; 


dELiAS 


155 Ave. of the Americas 
New York, NY 10013 


«НОТ 


1-305-978-4767 


$2.99 / тіп. Under 18 Get Parent's Permission. 


* ADVANCE TOUR SCHEDULES! 

* LATEST NEWS & UPDATES! 

* MAILING ADDRESSES! 

* CONCERT LISTINGS BY AREA! 

* NEWI SAMPLE HOT NEW MUSIC! 


Aerosmith 
All-4-One 
Antonio Sabato 


Beverly Hills 90210 


Bon Jovi 

Boyz П Men 
Brian A. Green 
Bryan Adams 


Candace Cameron 


Christian Slater 
Dean Cain 

Def Leppard 
Edward F 
Green Day 
Gin Blossoms 
Guns N' Roses 


Heather Locklear 


Ian Ziering 
Immature 
Janet Jackson 
Jason Priestley 
Jennie Garth 
Jeremy Jordan 
Jodeci 

Joey Lawrence 


Jonathon Brandis 
Jonathon T.Thomas 


Keanu Reeves 


urlong 


Kris Kross 

Luke Perry 
Macauley Culkin 
Marky Mark 
Mark-Paul Gosselaar 
Mariah Carey 
Mary J. Blige 
Melrose Place 
Michael Jackson 
New Kids O.T.B. 
The Olsen Twins 
Pearl Jam 

Peter Gabriel 
Prince 

R.E.M. 

R.H. Chili Peppers 
Richard Hayes 
Running The Halls 
Saved By The Bell 
seaQuest DSV 
Shannen Doherty 
Smashing Pumpkins 
Spin Doctors 
Stone T. Pilots 
Tiffani A. Thiessen 
Tori Spelling 

U2 


Van Halen 


Study At Home! 


> Grades 6 - 12 

> Self Paced Programs 
> Toll-Free Tutoring 
> Step-By-Step Guides 
> Affordable Tuition 


Discover the Cambridge approach 
to learning. See our facility and meet 
our faculty. Order your FREE video! 


Call 1-800-252-3777 
Cambridge Academy 


1111 SW 17 St., Ocala, FL 34474 
SM 


5472 KISS Whitney Houston 
OVER 500 MORE! Use your phone to spell the first 
three letters of your favorite group or a last name. 
(e.g. BON Jovi = 266, Bryan ADAms = 222). 


r? 1-900-370-2263 
$2.99/min. Under 18 Get Permission. 

m. 
295. 1-900-451-3373 
$3.99 (CAN)/min. Under 18 Get Permission. 


————_— 
©1995 CONCERT CONNECTION LTD., DRESHER, PA 19025 


STUDY IN MIAMI 

Fashion 

Merchandising, Interior 

Design, Commercial Art or 

Fashion Design. Waterfront 
campus and apartments, fully 
accredited, AA Degree, Co-ed 

Send name, age, address and phone 
to: 1737 М. Bayshore Dr., Miami, FL 
33132 (305) 373-4684 


OVERWEIGHT 


7-17 IF YOU WANT TO LOSE 5 TO 50 LBS 
GIRLS 17-25 YOUNG ADULT PROGRAM 


CAMP SHANE 


134SY Teatown Road, Croton-on-Hudson, NY 10520 


914-271-4141 


go Lngs on | in Tinseltown, a girl's got to keep up appearances by Lance Loud 


ttention, 90210 fans: If your 

television looks, well...fuller... 
every time Tiffani-Amber Theissen 
comes on screen this season, do not 
attempt to adjust the controls of your 
set! Thanks to the wonders of cosmetic 
surgery, the actress is sporting new 
proportions these days! Seems that at a 
recent photo shoot the landlady of 
90210 preferred to walk around topless 
in between shots. Almost immediately 
the hair and makeup department was 
buzzing with speculation over the pair 
of bulbous mammary glands that 
now protruded from Tiffani's once- 
modest 
chest. When 
one beauti- 
cian asked 
her about it, 
Theissen 
gladly 
owned up. i М. 
“I got my boobs done,” the 20-year-old 
actress said airily, obviously proud. 
Now we know for sure that Tiffani's 
cup runneth over. 
Turning more than one head on 
Melrose Avenue recently was Drew 
Barrymore. Yes, the babydoll blonde 
from Boys On The Side was causing 
patrons at vintage-clothing emporium 
Wasteland to do double-takes. But it 
wasn’t who Drew was with that gar- 
nered the attention. No, it was what 
the former E.T. urchin was buying. 

Barrymore, with a career that’s 

booming again after her much-publi- 
cized return to sobriety via Alcoholics 
Anonymous, would understandably 
prefer her private life remain anony- 
mous. But in Hollywood, the way to 
anonymity is not to be seen in a public 
place purchasing an antique purse-sized 
flask! They are, after all, the hottest 
accessory and she could use it to hold 


her favorite herbal tea or perhaps it was 
even meant as a gift for a friend. But in 
Tinseltown, a girl’s got to keep up 
appearances. 

On the set of Melrose Place, tragedy 
may be coming down hard for 
Amanda. But if you listen closely, you 
might hear muffled laughter emanating 
from someplace off camera. Currently, 
Heather Locklear’s M.P. persona has 
discovered that she has the “Big C.” Or 
is it leukemia? We're not quite sure, 
but it’s apparently a terminal disease. 
Dealing with it in episodes to come, 
viewers will witness the fluffy-haired 
landlady of TV’s favorite 
West Hollywood apart- 
ment complex undergo- 
ing chemotherapy. In 
real life, chemotherapy 
is so powerful it literally 
causes the patient’s hair 
"ER to fall out. But how 
much of Amanda's bouffant is lost 
when she undergoes chemo? *Not a 
hair,” stresses one person on the set, 
who goes on to explain that portraying 
the fatally diseased femme fatale, 
Locklear “...may have a life-threatening 
illness but nothing’s going to threaten 
her career as a babe.” 

Now joining the 
esteemed ranks that list 4 ; 
Jennifer Grey, Debi га 
Mazar, Sandra ) 
Bernhard and 
Rosie O'Donnell 
as members, the 
latest addition to | 
Madonna’s gal- 
pal posse is Liza 
Minnelli! Friends 
say that the former 
Material Girl has become 
much more down-to-earth in 
recent times. Now she spends 


Tiffani-Amber 


much of her free 
time at 
Minnelli’s pad, 
where the two 
divas preside 
over informal 
get-togethers of 
groovy girls. 
These evenings feature gossip about 
other stars, discussions of current pro- 
jects and exchanged confidences about 
the foxiest dudes-around-town. But 
what we'd most like to be privy to are 
the sing-alongs! Yes! 

Part of each night is given up to an 
impromptu songfest in which the 
Madonna/Minnelli duo gets behind 
the piano to sing their hearts out. 
What do they croon together? 
According to one girlie who’s been 
there, the superstars sing “...each 
other’s hits and show tunes...stuff like 
that.” Here's hoping that M п M duet- 
ing *Close To You" is close at hand! 

Though his recent roles in Legends 
of the Fall and Interview With the 
Vampire have brought the double- 
edged sword of superstardom his way, 
actor Brad Pitt still has a sense of 
humor. Asked recently what are the 
most outrageous lies he's heard about 
himself, the actor responded by 
naming a published item 
about him hanging out in a 
gay bar. Another claimed 
that Pitt has recently 
donated his sperm to a 
former girlfriend. Does 
this mean that it's also 
not true he's going to 
have Michael Jackson's 
baby? With an expression 
as serious as his vampire, 
Louis's, Pitt replied, 
“No...that one is 
true." 


Heather | 
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WEN cc 
WILD MUSK 


COLOGNE FOR WOMEN 


Also available: Coty Musk for Men Cologne and Aftershave 
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STRONG NAIL® Enamel from Cutex. With twice the Knox® Gelatine. СІ 
When you've got STRONG NAIL, breaking nails ie hard to do. = 


